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SAVE THE DATE 

BIGGEST PARTY 
OF THE YEAR 

LAGUNA HILLS, CA 92653 



LIVE MUSIC KURT HUNTER 
FOOD TRUCK AND SNACKS 
DOOR PRIZES TO EVERYONE WHO ATTENDS 
E-JUICE DEALS WALK AWAY WITH THE BEST DEAL IN TOWN 
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25% OFF 


ANY BOTTLE OF B. ELIQUIDS, HALCYON VAPORS, DRIPMORE 
CANDY KING, DR. SHUGAR CHITZ OR WATERMELON FIESTA! 

*ONE PER CUSTOMER. OFFER EXPIRES MAY 37ST, 2017 
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For Your Darker Desires Since 1989 




Mens’& Womens’ 517 N. Harbor Blvd. 

pSnk pfnup" m\ / Fullerton, CA92832 

Apparel, ShSes, 

Jewelry, Uorsets S Friday/Saturday 11-8;Sunday 12-6 

Leather Accessories IP Vi v /n r ^ 

Hair Dye, Cosmetics f 

Oils, Incense, Wicca Supplies B «“Manichaeism-Ancient Religion” 
Lectures, Workshops, Events »T Le cture Tues , April 4,8 p.m. Free 
Tarot Readings by Shaunna eJIjiltSunday, April 2,6 p.m. Selena’s 
Sat, April 15,2-6 p.m. $7& Up »»Enejje^rotecH^CjTO«0 
ipsofacto@ipso-factO.com Xf Sun April 9,6 p.m. Free In-Store 

□ rk a. jR lHL Alaska Goth band “Cliff & Ivy” 

1 -raCtO.com^ 4 lues Apr 11,8 pm Spirit Circle 


Stain Warranty Included with Every Sofa 


WE MAKE FURNITURE 6 WE LOVE PETS 



1920 Newport Blvd, Costa Mesa r CA 92627 


Open Daily 
949.356.5180 


eSOFA 

COMPANY 


@ BUILT TC YOUR MEASUREMENTS 
Y FREE DELIVERY TO YOUR DO DR 
0 SELECT FROM 100'S OF FABRICS 
SI MADE LOCAL SINCE 1998 




WWW.THESOFACQ.COM/OCW 





LOSE WEIGHT 


INTRODUCTORY OFFER! 


Includes consultation and 1 week supply of FDA Approved 
| Appetite Suppressants (Phentermine), Fat Blocker, Water Pills 

;/fl . ...— ' 


MAX IHJfcCl 

FAST ACTING New Patients only. Only valid w/ this ad, cannot be 
combined w/ other offers. Expires 4/13//17 


SHED EVEN MORE WEIGHT 




714.544.8B781 VOUNGERLOOK.COM 


LOCATIONS NOW IN OC & BEVERLY HILLS 
OC WEIGHT LOSS & ANTI AGING CENTER 

3140 Red Hill Ave, Suite 150, Costa Mesa 


MCQ INJECTIONS 


ONLY $9 

PER SHOT 
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Unionization is MMA’s latest battleground—but can fighters organize themselves? 

BY JOSH CHESLER 



LUKE MCGARRY 


M ixed-martial arts—and espe¬ 
cially the UFC, its most pop¬ 
ular and lucrative promo¬ 
tion—is more popular than 
ever, but it still must face growing pains 
long settled in other professional sports. 
One of the touchiest subjects is unioniza¬ 
tion, a reality that hockey, boxing or any¬ 
thing that ends with “ball” in the United 
States incorporated long ago but which 
MMA is just encountering. The topic has 
gained traction over the past year, as fight¬ 
ers have tried to create a unified voice to 
debate with organizations and promotions 
over paychecks, job security and retire¬ 
ment, and fix other issues faced by men 
and women who get punched in the face 
and choked out for a living. 

While the world’s top boxers make mil¬ 
lions per fight and many other top athletes 
bring in seven or eight figures per season 
whether they ride the bench or regularly 
appear on ESPN, MMA fighters feel like 
they’re not sharing in the riches that their 
sport’s gatekeepers—the promoters, own¬ 
ers and industry executives—rake in regu¬ 
larly. Many fighters still work day jobs just 
to survive, and even high-profile fighters 
can find themselves in financial trouble 
for non-Mayhem Miller reasons. Consider 
Irvine-based former UFC Strawweight 
champion Carla Esparza, who had to 
sell the 2015 Harley-Davidson she won 
as the result of The Ultimate Fighter on 
Instagram in order to pay her bills after 
recovering from an injury that put her on 
the sidelines for months. 

MMA bigwigs argue that stars like 
Ronda Rousey or Conor McGregor create 
a trickle-down effect for everyone else. 

But even the biggest stars barely cross 
the $1 million mark for a fight. And with 
the UFC’s exclusive deal with Reebok 
excluding fighters from clothing sponsor¬ 
ships, and the promotion recently sold to 
William Morris Endeavor-International 
Management Group for $4 billion, class 
consciousness is starting to seep into the 
famously libertarian sport. 

Pay and the treatment of fighters are 
two reasons why many UFC veterans 
are switching to Viacom-owned Bella- 
tor MMA. CEO Scott Coker—a longtime 
MMA promoter who created and ran the 
UFC’s former biggest competition, Strike- 
force, before selling it to them in 2011— 
took over Bellator in 2014 and is known 
for catering to fighters better than the 
UFC’s hard-nosed business stance. But 
regardless of promotion, many fighters, 
coaches and others want to see a union to 
give fighters more than merely a bigger 
piece of the financial pie. 

“I wish one day that the big organiza¬ 


tions could sit together with their fighters 
and find a way that’s good for fighters and 
good for the show,” says Master Rafael 
Cordeiro, head of Kings MMA in Hunting- 
ton Beach and West Hollywood, and one of 
the most respected coaches in the sport. “If 
it’s just good for the show, you’re going to 
make the fighters not motivated to fight.” 

MMA has come a long way since Cor¬ 
deiro was the lightweight champion of 
Brazil’s International Vale Tudo Cham¬ 
pionship back in the late ’90s. He recalls 
making around $300 for a 30-minute 
bare-knuckle world championship fight, 
in an era before network TV and pay-per- 
view providers figured out they could 
make billions of dollars off a sport that 
Senator John McCain infamously referred 
to as “human cockfighting.” 

Cordeiro gets a look inside the personal 
lives and finances of fighters not visible to 
everyone else. And he believes that even 
some of the biggest names in MMA could 
be in trouble if they don’t figure out how to 
make money outside of the Octagon, or have 
a financial cushion that a union can provide. 

“Some guys just fought their whole 
lives and fought very well, but don’t know 
how to teach,” Cordeiro says. “How can 
these guys retire? Some guys make a lot 
of money and some guys don’t, but some 
of the guys who make a lot of money have 
to pay a lot of taxes. At the end of the day, 


they don’t make enough to live. It looks 
like a lot of money, but it pays your rent, 
your food, your coaches, and that’s it.” 

In the last couple of months, groups like 
the Mixed Martial Arts Athletes Associa¬ 
tion (MMAAA), Mixed Martial Arts Fight¬ 
ers Association (MMAFA, which held an 
event in Cerritos this February to draw 
attention to their cause), and Professional 
Fighters Association (PFA) have launched 
efforts to unionize MMA fighters. Each 
group is still in the process of generating 
enough name recognition and support 
from fighters to create a singular union 
with the power to negotiate with promo¬ 
tions. But they’re encountering a signifi¬ 
cant problem: many current MMA fight¬ 
ers are fearful of losing their job for speak¬ 
ing out against their current employer. 

And with different groups attempting to 
be the one to organize a union (and reap 
the profits), the labor struggle is stuck in 
the MMA equivalent of a political primary 
race. For veteran fighters like OC native 
and UFC flyweight contender Ian “Uncle 
Creepy” McCall, the chaos caused by the 
rivalry between the different unionizing 
groups, particularly with the MMAAA 
and MMAFA openly criticizing each 
other, is no more attractive than the con¬ 
tracts currently offered by the UFC and 
other major promotions. 

“I don't have ties until someone proves 


themselves,” McCall says. “I'm a business¬ 
man, and I understand things on a differ¬ 
ent level. Let’s wait and see who can really 
prove themselves.” 

And then there’s a bigger problem: a 
lack of fighter class consciousness. No 
matter how any unionization attempts 
play out, plenty of fighters are willing to 
play the role of scabs and step into a cage. 
Cordeiro points out that most fighters 
continue their career out of pride and 
pursuing championship dreams instead of 
a secure retirement. 

“People just talk about money today,” 
he says. “It’s always T want to fight 
against this guy because then I can make 
more money.’ For sure, it’s about money, 
but it’s about something more too. People 
work their whole lives for their dream of 
being champion. Put the dream first, and 
it makes everything easy. If you put the 
money first, it will mess with your rela¬ 
tionships and your business.” 

UFC Hall of Famer BJ Penn put it even 
better: “Why don’t you make yourself the 
money man?” he said. “Go knock every¬ 
body the fuck out, and then everybody 
will want to fight you for money.” 

LETTERS@OCWEEKLY.COM 
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iask a mexican!» 


l A liP ri \ DEAR MEX|CAN; 1 

I , I know there's beef 

\ ^ etween Mexicans 

Jk y and Trump right now 
because of the whole 
deportation thing, but can 
he really do any worse than Obama did when 
it comes to deportations? Obama deported 
between 2 million and 3 million people— 
more than any other president. Is there some¬ 
thing I'm missing here? Help me out. 

Pocho In Plano 

DEAR POCHO: Why is it that its almost always 
male Tejanoswho ask the above question? It's 
not a bad one (save your flippant dismissal of 
"the whole deportation thing"—sounds like 
you're the type of pocho whose last connec¬ 
tion to the motherland was your grandmother's 
tamale recipe that your sister fucks up every 
Christmas), but there's a special level of false 
equivalency among Texan Chicanos regarding 
Trump that I just don't see anywhere else. Yes, 
Barack Obama deported a chingo of our people, 
leading National Council on La Raza head Janet 
Murguia—not exactly the most radical activ¬ 
ist out there, despite what the conservative 
media will have you believe—to label him the 
"Deporter in Chief." But the Migration Policy 
Institute crunched the numerosto discover 
that, while the Obama administration's total 
deportation figure was about 5.3 million people, 
it didn't even come close to matching the figures 
under Dubya (10.3 million) and Bill Clinton (12.3 
million—as if you needed another reason to 
hate the Clintons, pinches PRIistas). The 3 mil¬ 
lion figure frequently cited for Obama refers to 
removal of immigrants from this country, and he 
did significantly beat 43 and Slick Willie in that 
category, but to treat BHO as somehow more of 
a Mexican basher than any president in history 
is as context-free as saying some guy named 
Jose Alfredo Jimenez wrote songs. Can Donald 


» GUSTAVO ARELLANO 

Trump do any worse? When he has already 
promised a border wall, declared war on sanctu¬ 
ary cities, and brags about his love of "Hispan- 
ics" with a taco bowl, I'd say ahuevo. And, of 
course, #fucktrump. 

DEAR MEXICAN: I'm a security guard at an 
apartment complex. I get out and work hard. 

I write a lot of people up for rule infractions, 
much more than they are used to from previ¬ 
ous guards. So much more so that many 
people think I must be targeting them. But 
the reality is, I write up anyone and every¬ 
one I see breaking a safety or courtesy rule. 
(People quietly drinking outside is not a prob¬ 
lem to me; playing music too loud in a car is.) 
According to office management, about 25 
percent of the residents have accused me of 
targeting them. But the kicker is, all the com¬ 
plaints come from Mexican women. Not the 
blacks or whites of either gender, and not the 
Mexican men. What is the deal? 

Parking Lot Policia 

DEAR GABACHO. NO ONE likes security guards 
at apartment complexes—y'all are the pendejos 
too dumb to have become sheriff's deputies or 
migra. Writing people up for playing music loud? 
Laughable. That said, if it's only Mexican women 
complaining, it's because they're the ones who 
have it harder than any other group if they're 
living in an apartment complex. Let them blast 
their Romeo Santos—the last thing they need 
in their hardscrabble vidas is their c/ 70 / 7 /-me Iter 
daydream getting cited by some rent-a-cop. 


ASK THE MEXICAN 

at themexican@askamexican.net, 
be his fan on Facebook, follow him 
on Twitter, or ask him a video question 
at youtube.com/askamexicano! 



Hey You! 

» ANONYMOUS 

Your Dog Bites, and So Do You 


Y ou were the woman walking her 
dog on Ocean Boulevard in Long 
Beach this morning. You had ear¬ 
phones on and were staring at 
your screen, so you didn't appear 
to notice me as I walked two of my 
own dogs. I waved and shouted at you 
to please wait at the corner as I rounded 
on the opposite side, but NOOOO, you 

kept walking straight at me without once glancing up. My dog, in protective mode, lunged at 
your dog, and you, continuing to be oblivious, paid no attention until I ended up being bitten by 
yours! PLEASETRYTO LOOKWHERE YOU ARE GOING NEXTTIME! 


HEY, YOU! Send anonymous thanks, confessions or accusations—changing or deleting the 
names of the guilty and innocent—to "Hey, You!" c/o OC Weekly, 18475 Bandilier Circle, 
Fountain Valley, CA 92708, or email us at letters@ocweekly.com. 




UPOSCULPTURING 

UPPER & LOWER ABDOMEN 

»JUST $2900 

COMPLETE • NO HIDDEN COSTS 


BRAZILIAN BUTT LIFT 

»JUST $3900 

COMPLETE • NO HIDDEN COSTS 


BREAST AUGMENTATION 

MIRA MIST TECHNIQUE ® 

»JUST $2900 

MINIMALLY INVASIVE • FASTER RECOVERY 
MINIMAL PAIN • NO HIDDEN COST 


MIRA AESTHETIC MEDICAL CENTER 

3140 RED HILL AVE #150, COSTA MESA | 714.544.8678 

LOCATIONS IN OC & BEVERLY HILLS | YOUNGERLOOK.COM 


TUMMY TUCK 

STARTING AT $3900 


PERMANENT LIP 
AUGMENTATION 

FULLER LIPS $499 PER L,P 

RESTYLANE/JUVEDERM 

$385 BOTOX 

$99 PER AREA 


SCLEROTHERAPY 

$99 PER AREA 
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UBulletin 

ADS START AT $25 PER WEEK TO ADVERTISE, CALL 714.550.5900 


® Qol-nii SOUTHERN CALIFORNIA'S 
T rOiriU5 GUIDE TO CANNABIS 

Find local cannabis collectives in your area! 
Weekly medicinal marijuana reviews 

1 POWERED BY [^WEEKLY I 



Levitra 

20 MG 


Ciatis 

20 MG 


$5.50 Per Pill $S.50 Per Pill 


Viagra 

100 MG 

$4.S0PerPill 


As Low as $3 Per Pill! 


new VIAGRA- 200 MG -10 Pills For $65 Erections Guaranteed/ 

CtAUS-eOMG -10 Pills For $75 SST' 

(949) 354-BLUV (2588) 


OC’s Premeier Music Rehersal Studios 


Lockout Music Studios 
LockoutMusicStudios.com | 714- 997-1380 


The kaaboo Lineup & Tix are Here! 

Pink, Red Hot Chilli Peppers, Tom Petty and more 
Get tix at KaabooDelMar.com 


Balboa water Sports Prize Pack! 

Winner of a 1 hour free Sea Doo Rental & free Stand Up 
Paddle Board Rental 

Enter by 03/30/2017 at OCWeekly.com/freestuff 


When we were Young 
Ft. Morrissey, AFl & More! 

Presented by The Observatory | April 8 + 9 
Tickes On Sale NOW | observatoryoc.com 


Vince Staples & Katchayre 
The Observaoty Mon April 10 
Tix at Observatoryoc.com 


More Than Just Sofas! 

The Sofa Company - OPEN Daily 
1920 Newport Blvd. Costa Mesa 
(949) 356-5180 thesofaco.com/ocw 



HOW DO 
YOU RANK? 

The Best in Search Engine Marketing 
and Search Engine Optimization 

WT DIGITAL 

▼SERVICES 

A division of OC Weekly 

Get started today with a FREE Digital Audit. 

714.550.5900 rwhipple@ocweekly.com S Partner 




2 New Fresh Flavors at 4th street Market! 

Downtown Santa Ana - 4thstreetmarket.com 


German Shepard Rescues Looking For Homes! 
German Shepard Rescue of Orange County 
Visit CSR0C.org or Donate Today 


Dr. Kazi Rezai - Full Scope General Practice 
CoastalPrimaryCare.org | (714) 375-0691 


Ohana Fest 2017 is Back! 

Social Distortion, Eddie Veder, Jack Johson 
Sept 8-10, Tix at TheOhanaFest.com 


Everyday Starting at 3PM 
Acapulco Restaurant Y Cantina 
Long Beach | Costa Mesa | Ports O'Call 


3rd Annual Open Street in Carden Grove 
Explore 2.5 miles of open road, where bikers, skaters, 
walkers and strollers can explore Carden Grove, car-free! 
April 1 3PM -10PM 
CoOpenStreets.com 


$99IV infusion $150 Patient Evaluation 

Mira Aesthetic IV & Hormone Therapy 
714.544.8878 | 3140 Red Hill Ave #150 Costa Mesa 


Comedian Doug Benson & Special Guest LIVE 
The Coach House Apr 8 
Doors Open at 6PM 
Tix at 949.496.8930 


Free Meal! Buy One Meal Get 2nd Free! 

99 Cent Tacos All Day 

Cancun Fresh 

1801 Newport St. Fountain Valley | 714.427.0008 


Shed the Unwanted Weight! 

HCG Injections, only $9 per shot 

New Fat Burning Laser Procedure, $750 per area 

OC Weight Loss & Anti Aging Center 714.544.8678 


walk-ins welcome! 

Nail Spa & Waxing, Open Mon - Sat 9AM - 7PM 
Sun 10AM - 5PM 

Primp & Polish Nail Spa 714 - 723 - 3628 


NEW: 

Chef TLC Sidewalk Cafe 
Gourmet Food Truck & Catering Services 
Servicing Newport Beach, Corona Del Mar, Costa Mesa 
(949) 706-4003 


Best Barbershop in OC! 

The Proper Barbershop I 7532 E. Chapman Ave Orange 
(714) 602 -7165 


See Frida Kahlo Exhibit at Bowers Museum 
Feb 25 - June 25 
Bowers.org 


Graham Nash 

Segerstrom Center for the Arts - April 1 
Tix at SCFTA.org | (714) 556- 2728 


ree Special Malaysian Beverage with meal purchase 

Best Crispy Skin Pork Belly 
Seasons Kitchen USA 
seasonskitchenusa.com 


Pike Restaurant & Bar 

Features Live Music & Nights A Week 
Serve Full Menu Till Midnight 
1836 4th St. Long Beach 


EVICTION? / SHERIFF LOCKOUT? 

714-265-7648 from $99 

www.StayPutForMonths.com 


All New Dance & Prices 


FREE ADMISSION All Day, All Night 


Taboo Gentlemen s Club 
3025 La Mesa, Anaheim | 714.630.5069 


Happy Hour Everyday! 3PM - 6PM Daily 

Inka Grill 

Newport Beach/Costa Mesa & Lake Forest 


Illusionist Ivan Amodei: Intimate Illusions 
Now Playing Through June 
Tixs: 866-811-4111 
ivanamodei.com 


Free Admission Day & Night 

New VIP Specials at Saraha Theater 
1210 S. State College Blvd. Anaheim 714.772.2242 


Lightning in A Bottle - Tix On Sale Now! 

Memorial Day Weekend May 24-29 
LighninglnABottle.org 


Astrologers-Psychics-Tarot Readers 
P/TF/T $12-$36/hr, tambien en Espanol. 954.524.9029 


Buy-Sell-Trade On The Spot! 

Buffalo Exchange 

Fullerton | Costa Mesa | Long Beach | buffaloexchange.com 


POP Art Design Exhibit at OCMA 
Jan 7 - Apr 2 
ocma.net for more info 


Mate Business Networking Event 

Tuesday March 28 | 5PM - 9PM | $20 per person 
949.338.8338 ocmixer.com 


The world Famous Body Electric Tattoo 

bodyelectrictattoo.com 323-95404 7274 1/2 Melrose Ave. 
Los Angeles 


Dee Lux Boutique 

Buy $$ell Trade 

209 N Broadway, Santa Ana (714) 760-4801 MyDeeLux.com 


Creedence Coldwater Revisited 
April 8th at Fantsy Springs Resort & Casino 
Tix at 800.827.2946 


Need a Culinary Space to Cook in? 
The East End Incubator Kitchens 
201 East 4th St, Santa Ana 
714-486-0700 










































































ver since an overwhelming majority of Cal¬ 
ifornia voters approved Proposition 215, 
which legalized the collective use of medical 
j ) marijuana by patients with a doctor’s note, 
y Orange County has been on the front lines 
S of the war to protect that right in the face of 
ongoing harassment by 
government officials. OC 
Weekly has been report¬ 
ing on this struggle since B V M R R V 

its inception two decades 
ago, and longtime read¬ 
ers don’t need to be 

reminded that many of the most prominent activ¬ 
ists in the movement have been women. 

There’s perhaps no better example than Marla 
James, the handicapped woman involved in the infa¬ 
mous May 2015 raid of Santa Ana’s Sky High Collective, 
in which video cameras caught cops insulting James, 
throwing darts and apparently eating pot edibles. Kan- 
dice Hawes-Lopez, the founder and director of the 


Orange County chapter of the National Organization 
for the Reform of Marijuana Laws (NORML), is a 
prominent advocate who is dedicated to educating 
the public about cannabis, patient rights and state 
regulations. Deborah Tharp is a smart and sassy activ¬ 
ist who fought a determined, if unsuccessful, cam¬ 
paign against Proposition 
64—the recently passed 
initiative to legalize recre- 
C R R R E D N ational marijuana in Cali¬ 

fornia—and is currently in 
law school with intentions 
of practicing cannabis law. 

While the Weekly has dedicated considerable 
coverage to the political and social activism of the 
medical-marijuana movement, we haven’t spent nearly 
as much time examining the role of women on the 
business end of the trade. Now, in honor of Women’s 
History Month, we spotlight six influential players at 
the center of Orange County’s rapidly transforming 
cannabis industry. 


5 I X LADIES WHO ARE CHANGING THE FACE 
ORANGE C D U N T V # 5 CANNABIS SCENE 


CONTINUED ON PAGE 10 
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the car in front of the dispensary,” says 
McGrath. “I don’t know why they did it 
either, but that’s really how cannabis was 
treated at the time.” 

But never in the former city attorney’s 
wildest dreams did she think she’d work 
in private practice, using her legal skills 
to help to end the county’s archaic ban on 
medical cannabis. “From 2002 to 2014, 
my job was to take care of the city,” says 
McGrath, “and, honestly, my job now is 
still to take care of the city.” 

As the cannabis trade evolves into a 
legitimate industry, aspects of the unregu¬ 
lated industry will continue to come into 
the light. McGrath’s strength is in regu¬ 
lation, taxation, corporate law—exactly 
where the industry is headed. “This is 
why I’m doing what I’m doing,” she says. 
“Our clients are all interested in being 
legal, compliant corporations. That means 
when I say, 'payroll tax,’ they don’t roll 
their eyes anymore.” 

McGrath’s experience as city attorney 
has given her an almost-intuitive under¬ 
standing of how cannabis-regulatory frame¬ 
works work. Although she doesn’t use 
marijuana, as a woman and a mother, she 
deeply understands the value of medical 
cannabis. “I think it’s important for there 
to be a feminine perspective in the industry 
and a woman to voice that [cannabis] is a 
great thing,” she says. “Women are always 
about how to make everyone feel better, and 
that’s what I’m bringing to the table.” 

KEIKO BEATIE 

Keiko Beatie’s resume lists 30 achieve¬ 
ments—and that’s just what she threw 
together in an email. She started her 
career in the music industry, boasting 
among her list of clients Eddie Van Halen, 
Cheap Trick and Eddie Money. “Everyone 
was experimenting with everything under 
the sun,” Beatie says. “I didn’t really drink, 


and I certainly didn’t smoke cigarettes.... 
But I did smoke [cannabis].” 

Beatie grew up using herbology and 
naturopathic practices, and her knowl¬ 
edge of Bach’s flower remedies and 
homeopathic products started coming 
together the more she learned about can¬ 


JENNIFER MCGRATH 

In the spring of 2013, a green cross hung 
on the side of a yellow brick building 
near the intersection of Pacific Coast 
Highway and Warner Avenue in Sunset 
Beach. It was the signal for Patient Med- 
Aid, a medical-marijuana dispensary that 
activists Marla and David James had just 
opened. At the time, however, it was ille¬ 
gal for dispensaries to operate in Sunset 
Beach. And it was Jennifer McGrath’s job 
as Huntington Beach city attorney to shut 
down any storefronts that popped up. 

Within weeks, the HB Police Depart¬ 


ment had parked a cop cruiser directly in 
front of the Patient Med-Aid during busi¬ 
ness hours. Albeit amusing, the passive- 
aggressive move impacted the willingness 
of patients to use the location, ultimately 
forcing the dispensary to shut down. “I 
had no idea the police department parked 


nabis. In 2013, with Beatie’s son now out 
of the house, she jumped on an opportu¬ 
nity to collaborate with an old colleague. 
They developed the first cannabis televi¬ 
sion network, the U.S. Weed Channel. “We 
created everything from canna-education 
to 420 news to cooking shows,” she says. 
“We also did a film-festival channel and 
music-festival channel. We wanted to cre¬ 
ate a well-rounded presentation because 
cannabis isn’t only about smoking—it’s a 
whole lifestyle; it’s a culture.” 

Since then, Beatie has become OC’s 
membership director for Women Grow, 
a nationwide organization dedicated to 
elevating women in the cannabis indus¬ 
try. She’s a board member of the Orange 
County chapter of the National Organiza¬ 
tion for the Reform of Marijuana Laws 
(OC NORML) and has a talk show on 
Hemp Radio with Kandice Hawes-Lopez, 
the chapter’s founder and director. 

Beatie is also helping Edibles Magazine 
throw the Taste of 4/20 Casino Celebration 
on April 20 at Casa Vertigo in Downtown 
Los Angeles. The licensed event will permit 
medicating onsite; an adult bounce house 
and low-dose edibles created by renowned 
canna-chefs will also be available. 

Her ethics and desire to see women 
succeed in the cannabis industry make 
Beatie a collaborative force to be reck¬ 
oned with. “We are the nurturers and 
the caregivers,” she says. “As women, our 
connection with this female plant is a con¬ 
tinuation of that, and we finally have an 
industry where there is no glass ceiling.” 

CINDY BURGE 

“It’s crazy how life’s just kind of steered 
me here,” says Cindy Burge, the original 
general manager at Evergreen in Santa 
Ana. “Sometimes I look back, and I’m just 
like, 'Whoa, how did I get here?”’ 

Known among her friends as “Nancy”— 
an homage to the main character from 
the TV show Weeds— Burge’s enthusiasm 
for cannabis and larger-than-life per¬ 
sonality make her magnetic. These same 
traits, however, also give her the ability to 
endure the trials and tribulations of being 
a pioneer in the industry. Over the past 
eight years, Burge has owned a couple 
of cannabis-delivery services and three 
rogue dispensaries (in San Juan Capis¬ 
trano, Placentia and Garden Grove). 

“San Juan [Capistrano] was maybe my 
best experience,” Burge recalls with a 
chuckle. “I went to the city and was like, 
'Hi, I’m here to get a business license,’ 
and when they realized what kind of busi¬ 
ness I was trying operate, they were like, 
'What?! You’re doing what?!’ They left me 
in line forever, probably because they were 
in the back saying, 'I can’t believe this little 
girl wants a business license for weed?!”’ 

Burge also has experience managing 
dispensaries and working in grow houses, 
giving her a more complete understand¬ 
ing of the industry. Last year, however, 
she was given the opportunity to design 
her first licensed shop: Evergreen. “I 
don’t own the shop, but I built it from the 
ground up—the way I did with my shops,” 
says Burge. “I did everything from the 

















interior design to the decorating to the 
exterior landscaping. My brother helped 
me create the logo—everything.” 

Orange County dispensaries aren’t 
known for their aesthetic appeal, but Ever¬ 
green is beautiful. Now that the clinic is 
up and running, Burge is getting her real- 
estate license so she can start a cannabis 



real-estate company with a friend, to be 
called the Location Group. ‘There is a huge 
demand for cannabis realtors who know 
what they’re doing,” Burge says enthusias¬ 
tically, “because property owners still turn 
up their noses to potential renters or buyers 
who want to use the space for cannabis.” 

In the past decade, more women have 
asserted themselves within the notoriously 
male-dominated industry. “The first time I 
really felt the movement was at Evergreen,” 
she says. “So many women approached me 
to collaborate—and it was never that way in 
the past. We got filmed at Evergreen for the 
TLC show 90 Day Fiance. After that, I had 
four other shows come to me, and a lot of 
those people were women.” 

Despite the struggles, Burge believes it’s 
an exciting time to be a woman in canna¬ 
bis—an industry centered around a female 
plant. “There is a synergy between women 
and cannabis,” she says. “It’s like we’re sup¬ 
posed to be on top in this industry. I mean, 
come on: we’re talking about flowers here.” 

SHERRI BELL 

Before Apple’s “Think Different” cam¬ 
paign, John Chapman, better known as 
Johnny Appleseed—a man who cultivated 
hundreds of apple orchards in the Mid¬ 
west to create hard apple cider—wrote 

CONTINUED ON PAGE 12 
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BUY TICKETS AT 

OCSUMMERFEST.COM 


THE WOMEN DFWEED 

FROM PAGE 11 


this in his letters: “Here’s to the crazy 
ones, the misfits, the rebels, the trouble¬ 
makers, the problem children and the 
round pegs in square holes: the ones who 
see things differently. They’re not fond 
of rules, and they have no respect for the 
status quo. You can glorify, vilify, quote 
or disagree with them. The only thing 
you can’t do is ignore them, and that’s 
because they change things.... While 
some may see them as the crazy ones, 
they’re the geniuses. The people who are 
crazy enough to think they can change the 
world are the ones who do.” 

Costa Mesa resident Sherri Bell, known 
as the “Cool Cannabis Chick,” finds her¬ 
self revisiting these words often. “I’ve 
always marched to the beat of my own 
drum,” she says. “I’ve always been a misfit 
and a rebel, but I’ve always had passion, 
drive and a strong work ethic, which is 
what’s earned me respect in this industry.” 

Last August, the Missouri native joined 
a group called the Jelly Shamans, a com¬ 
pany that creates organic CBD- and THC- 
infused jam. With flavors ranging from 
Cabernet Grape to Mango Chili and Pump¬ 
kin Butter, the line endorses healthy living. 
The company also advocates for biody- 
namic- and sustainable-farming practices. 
“Our Super Berry Jam has marine phyto¬ 



plankton in it, which is a brain food,” says 
Bell, who has a degree in food and science 
nutrition from the University of Missouri. 
“Combining a low dose of cannabis with 
super-foods in the form of a jam is a great 
way to layer medicine into your diet.” 

Bell’s family had always used alterna¬ 
tive medicine and homeopathic practices, 
but she didn’t realize the healing power 
of cannabis oil until she moved to Cali¬ 
fornia six years ago. Aside from her work 
with medicated jellies, she also throws 
business-to-business events with the 
intention of creating an elevated collab¬ 
orative community. She creates glamping 
environments at cannabis events where 
people can hang out and sample Jelly Sha¬ 
mans products; such an experience will 
be a part of this year’s Green Oasis—the 
private Coachella-artist cannabis soiree 
held during weekend two of Coachella. 
“This whole Cool Cannabis Chick brand 
that I’ve built is tailored around the social 
awareness of cannabis,” she says. “This is 
why I’m doing what I’m doing.” 

BRANDINE STRAND 

'You can’t write a story about Orange 
County’s women of weed without includ¬ 
ing Brandine,” says Rama Mayo, a co- 
founder of Green Street, a cannabis cre¬ 
ative agency. “She’s a boss. She’s been in the 
industry for years, and she has the second- 
largest distribution company in the space.” 

Originally from Valencia, Brandine 






























Strand moved to Orange County to attend 
Cal State Fullerton, from which she 
graduated with a business degree. Seven 
years ago, she opened an unlicensed shop 
in Westminster, but the police shut it 
down after a year. “I decided to move on 
to something a little more regulated and 
less 'gray area/” says Strand. "So I started 
doing distribution for GPen, which led me 
to create a full-on distribution company.” 

The 5.5-year-old Masterminded Distri¬ 
bution has a reputation for having some 
of the trendiest and most innovative prod¬ 


ucts in the industry. Among its more than 
40 brands is the T Case. "It’s a hard-shell, 
protective case for glass products such 
as pipes, bongs, bubblers, etc.,” Strand 
says. "We were the first ones to make a 
case that’s available in a variety of colors. 
There’s an elite portion of our market 
who’re producing very high-end art that 
costs $5,000 to six figures, so obviously 
they need to be protected.” 

Last January, Strand partnered with 
L.A. rapper the Game to create a lifestyle 
brand called Be Lit, which has seen pretty 
instant success selling stylized products 
such as rolling trays, apparel, candles and 
crystal pipes. Strand believes there is more 
than enough room for women to get ahead 
in the cannabis trade. "To succeed in this 
industry, like any other industry, you need 
strong leadership skills,” she says. "The 
opportunity is out there for anyone who’s 
willing to go and get it. But as a woman, 
you have to present yourself as a profes¬ 
sional and work extremely hard—in a 
sense, you do have to prove yourself.” 

Fortunately, Strand says that lots of men— 
including Mayo and Josh Shelton, the found¬ 
ers of LA’s Green Street—show her a tremen¬ 
dous amount of respect. "If you work hard 
and stand out, there’s nothing but opportu¬ 
nity,” she says, "and that goes for anyone.” 

NICHOLE WEST 

"Hustle and heart will set you apart,” 
Nichole West wrote in a recent Facebook 
post announcing that the Colorado dis¬ 
pensary chain she works for is opening yet 


another location. Originally from Vista, 
West landed in Long Beach when she 
was 17 years old to attend Cal State Long 
Beach. After a couple of years, she dove 
into commercial real estate. 

"It was right when the bubble burst in 
California, and Long Beach was starting 
their licensing process,” explains West, 
who was 24 at the time. "I went to help 
my friend who owned a dispensary in 
Signal Hill called A.A.C. because he was 
getting evicted. He told me he wanted to 
open a store in Long Beach because they 
were going to start licensing—and that’s 
when the light bulb went off.” 

West attended City Council meetings 
to find out which zones of Long Beach 
would allow storefronts. She found a ton 
of properties that met the criteria, but 
convincing landlords and tenants was 
another matter. "The fear with tenants 
was if the licensing process didn’t work 
out and medical marijuana remained ille¬ 
gal,” says West, "so I made sure to include 
a clause in every one of my leases that said 
if the city made cannabis illegal, either 
party could terminate the lease.” 

West also drafted many of the lottery 
winners’ leases. A client of hers asked 
if she would help him run his business 
doing e-commerce for his dispensary, 
Canna Collective. "It had a prime location 
on Studebaker, right by the golf course 
and near the college,” she says. "It was a 
dream come true.” 

But after holding a September 2010 
lottery to determine who got a dispensary, 


the city overturned the new ordinance and 
began banning and raiding the very dis¬ 
pensaries it had encouraged to set up shop 
in Long Beach. After Canna Collective 
shut down, West went to work for Weed 
Maps, where she did sales for Northern 
California. She launched the marketing for 
GPen—a vape-pen line that partnered with 
Snoop Dogg. She also helped Weed Maps 
start the cannabis blog Marijuana.com. 

In 2014, West decided to immerse her¬ 
self in the nitty gritty of the industry. It 
wasn’t easy, though: She went from own¬ 
ing a business in California to working at 
a clinic in Colorado and making $12 per 
hour. But she kept pushing. West had mul¬ 
tiple side hustles, including selling equip¬ 
ment to hydroponic stores, working at a 
grow and teaching compliancy classes at 
Clover Leaf University in Denver. By the 
end of 2015, West was handling wholesale 
for medical and recreational dispensary 
Sweet Leaf, the fifth largest retail com¬ 
pany in the industry, with 12 locations in 
Colorado and one in Portland, Oregon. 

Within the past few weeks, things have 
come full circle for West: Sweet Leaf just 
submitted an application in Long Beach. "The 
fact we might open a location in Long Beach 
is really fucking exciting,” West says excitedly. 
"It’s like a fairytale story. You get through all 
these crazy Cinderella times to be the prin¬ 
cess—and back in Long Beach. It’s the Uni¬ 
verse giving me a little present.... I just hope 
to God Long Beach doesn’t have another lot¬ 
tery, or I might have a meltdown.” 

MCARREON@OCWEEKLY.COM 
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ELVIRA CANDYMAN THE CROW 

MISTRESS OF THE DARK FINAL DESTINATION 


TOM SAVINI 


[ROBERT PICARDOI 


| GEORGE WENDT | 

CHEERS, HOUSE, 
TALES FROM THE CRYPT 


DAWN OF THE DEAD, 
CREEPSHOW, GRJNDHOUSE 


CARRIE TWIN PEAKS, 
THE HUSTLER 


BLACK SUNDAY, 
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STAR TREK 
VOYAGER, LEGEND 


TERRY 


WEEKEND AT BERMES. 
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Pre-Game, Anyone? 

Viva Las Vegas Pre-Party 

If you can’t make it to Vegas for this year’s 
annual rockabilly shindig (or even if you are 
going and just want to start early), Don the 
Beachcomber is hosting quite the two-day 
party At Big Sandy’s Official Viva Las Vegas 
Pre-Party, three stages will bend and creak 
under the greatness of bands such as Ramb¬ 
lin’ James and the Billy Boppers, the Zooms, 
Shanda and the Howlers, and, of course, 

Big Sandy, who headlines both nights. Tiki, 
swing, surf, rockabilly, and R&B—it’s all 
here. And wash it down with one of the best 
mai tais in OC. Viva Sunset Beach! 

Big Sandy’s Official Viva Las Vegas 
Pre-Party at Don the Beachcomber, 16278 
Pacific Coast Hwy., Huntington Beach, 

(562) 592-1321; www.donthebeachcomber. 
com. 7 p.m.; also Sat. $15-$30. -ERIN DEWITT 

MORE >] ONLINE 

OCWEEKLY.COM 


Comedic Jams 

Skate or Die Laughing II 

Orange County’s iconic skate shop and 
DIY event venue continues its ground¬ 
breaking programming with part two 
of Die Laughing, a night of comedy 
from Anna Valenzuela (Comedy Central 
“Roast Battle”), Nick Petrillo (Comedy 
Store, Ice House), Ricky Trann (Flap¬ 
pers, Cookies & Beer), and Jake Luce 
(Improv, O.C. Steelhouse)—along with a 
host of hardcore local musical acts. So, 
slip on yer hamburger-print Vans and 
ride your boards over to Programme 
Skate & Sound to check out rad vinyl, 
stylin’ threads, and a bevy of accessories 
from watches to wallets—all the while 
roaring to the jokes and slamming to 
the jams. 

Red Guerrilla Presents Skate or Die 
Laughing II: Laugh Harder at Programme 
Skate & Sound, 2495 E. Chapman Ave., Ful¬ 
lerton, (714) 798-7565; www.programmehq. 
com. 8 p.m. Free. -SR DAVIES 




SISSY THAT 
WALK! 


OC Pride’s Fourth Annual 
Closet Ball 


Tonight’s Closet Ball welcomes a group of 
willing participants unexperienced in the 
art of drag to undergo a full transforma¬ 
tion to compete in a pageant competition. 
Paired with their own mentor, the contes¬ 
tants will receive a stunning makeover that 
foregoesT-shirts and beards for lipstick, 
high heels, fake eyelashes and over-the-top 
wigs—all the fixings of a true drag queen. 
The winner will receive the title of Ms. 
Closet Ball, decided by a slew of OC Pride 
organizers and last year's winner acting as 
official judges.The rest will—as Mama Ru 
would say—sashay away! 

OC Pride's Fourth Annual Closet Ball at 
the Frida Cinema, 305 E. Fourth St., Santa 
Ana; www.thefridacinema.org. 6:30 p.m. 
$15-$100. -AIMEE MURILLO 


Glow Up! 

Night Nation Run 

Returning to Orange County, Night 
Nation Run is the one-of-a-kind fun 
run that feels less like a marathon and 
more like a party from beginning to 
end. Billed as the World’s First Running 
Music Festival, there’s no race to the 
finish, allowing runners to skip, jump, 
dance, walk and jog as they please, at 
their own pace. As you go through the 
illuminated course, DJs playing elec¬ 
tronic music will guide your way, along 
with colorful neon lights and lasers. At 
the finish line, runners will be met 
with a full-on rave. Don’t miss this fan¬ 
tastical dance-a-thon, a portion of reg¬ 
istration proceeds from which support 
the run’s official charity partner, Stand 
Up 2 Cancer. 

Night Nation Run at OC Fair & Event 
Center, 88 Fair Dr., Costa Mesa, (714) 708- 
1500; www.nightnationrun.com. 5 p.m. 
$29.99-$49.99. -AIMEE MURILLO 15 
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[FOOD & DRINK] 

Brunch Boys 

Bottomless Brunch With 
Apollo Bebop 

What bigger elixir of brunch is there 
besides the mimosa, the intoxicating 
and delicious mixture of champagne 
and juice that celebrates life and good 
living while honoring the end—and 
beginning—of the week. Paired with the 


delicious food items at downtown Santa 
Ana’s Gypsy Den, your Sunday is already 
off to a good start. But come for the food 
and stay for the music, as local, well- 
known experimental jazz/hip-hop group 
Apollo Bebop supplement your easygo¬ 
ing meal with their brand of innovative 
sounds. Let the drinks and good spirits 
flow, my friends. 

Bottomless Brunch With Apollo Bebop 
at Gypsy Den, 125 N. Broadway, Ste. D, 
Santa Ana, (714) 835-8840; www.gypsyden. 
com. 8 a.m. Free. — AIMEE MURILLO 


[CONCERT] 

Back to Our 
MySpace Days... 

When We Were Young 

Once again, the Observatory has outdone 
itself with the original When We Were 
Young festival. Taking place a week ahead of 
Coachella, the hype surrounding the Mor¬ 
rissey- and Descendents-headlined event 
promises to be an emo kid’s dream. With 



KENNY 

LOGGINS 

THIS FRI - APR 7 tf 


MIGUEL 


ANN 

WILSON 

OF HEART 
MAY 19 


DAVID 

CROSBY 

APR 21 


STARTING 


(PER NIGHT) 


SNOWBIRD 
PACKAGE ^ 


■ $20 GIFT CARD ■ $45 RESTAURANTTREDIT 

■ $20 FREE PLAY OFFER 

■ 1 PM GUARANTEED 
CHECKOUT 


18-HOLE CHAMPIONSHIP 
J i GOLF COURSE 


40 TABLE GAMES 


2,000 OF THE HOTTEST SLOTS 


250-ROOM HOTEL 


SIX RESTAURANTS 


0UU.0Z/.^940 ■ www.FantasySpringsResort.com 
In the Palm Springs Valley ■ 90-min Drive from Orange County 


ROCKYARD 


Hotel prices are per night plus resort fee. Snowbird Package valid Mon. - Thurs. through 4/30/17. 
Blackout dates may apply. Management reserves the right to cancel or modify promotions at any time. 


Taking Back Sunday, the Get Up Kids and 
Saves the Day, plus such non-emo bands as 
AFI, Cage the Elephant, FIDLAR and Dr. 
Dog, the lineup shows this century actually 
hasn’t been that bad for rock. When We 
Were Young dares to be ambitious, which is 
more than you can say about almost any non- 
Observatory festival in 2017. 

When We Were Young at the Observa¬ 
tory, 3503 S. Harbor Blvd., Santa Ana, (714) 
957-0600; www.observatoryoc.com. Noon. 
$60-$275. -DANIEL KOHN 


moii/04/10 


[TRIVIA] 

Did We Stutter? 

The Office Trivia Night 

People will be watching The Office long after 
the concept of an office itself dissolves into 
history, in part because there are so many tiny 
things to discover in each episode. And if you’ve 
already discovered some of those yourself, 
here’s the trivia night that gives you the chance 
to humiliate your inferiors, Dwight Schrute- 
style. Prepare for the simple (What specific 
kind of quality timepiece does Michael Scott 
proudly own?) to the mightily obscure (What 
high-profile indie band ghost-performed the 
actual song by Jan’s assistant Hunter and his 
band the Hunted?), and you will be victorious; 
fail, and you’ll be banished to the annex. 

Brain Party Trivia Presents: The Office- 
Themed Trivia at Alex’s Bar, 2913 E. Anaheim 
Ave., Long Beach, (562) 434-8292; alexsbar. 
com. 8 p.m. $5.21+. -CHRIS ZIEGLER 

tue/04/11 


[ART] 

Humor Us... 

'HaHa Cloud Machine' 

Long Beach surrealist/psychedelic/ 
absurdist artist Dave Van Patten curated 
“HaHa Cloud Machine,” an exhibition of 
twisted illustrations that comments on mod¬ 
em life. By showcasing the delightfully fan¬ 
tastical and grotesque work of mostly local 
artists at MADE, Van Patten hopes to pro¬ 
vide audiences with a unique filter through 
which the darker and heavier aspects of life 
can be more safely—and more humorously- 
digested in a fresh venue. Featured artists 
include Daniel Johnston, Creep, James 
Carey, Penelope Gazin, Charlyne Yi, Matt 
Furie, Luke McGarry and many more. 

“HaHa Cloud Machine: A Humor 
Themed Illustration Show” at MADE by 
Millworks, 236 Pine St., Long Beach, (562) 
584-6233; madebymillworks.com. 10 a.m. 
Through April 30. Free. -SCOTT FEINBLATT 



















[ART] 


WORLDS OF 
COLOR 

‘Disney Production Art’ 

Painter Eyvind Earle enchanted viewers 
ofWalt Disney's 1959 animated adapta¬ 
tion of Sleeping Beauty with his breath¬ 
taking, idiosyncratic scenic designs, char¬ 
acterized by voluminous curves enriched 
with dark shadows. Earle also worked 
on Peter Pan, Lady and theTramp and 
others, but his work on Sleeping Beauty 
stands out the most, inspiring horror-film 
maestro Guillermo DelToro years later. 

Earle is in good company among other 
established painters: Mary Blair, Preston 
Blair, William Jekel, Millard Sheets and 
Emil Kosa Jr., all of whom at one point 
provided Disney with some of its most 
memorable poster art, background 
design and concept paintings.This exhibit 
spans the early, golden years of Disney 
and doesn't disappoint in its display of 
colorful, romantic worlds that defined the 
cinema of a generation. 

"Disney Production Art" at Hilbert 
Museum of California Art at Chapman 
University, 167 N. Atchison St., Orange, 

(714) 516-5880; www.hilbertmuseum. 
com. 11 a.m.Through Sept. 23. Free. 

—AIMEE MURILLO 

[CONCERT] 

New Sounds, Same 
Genius 

Crystal Castles 

Someone pinch us: Crystal Castles is back! 
The seminal, indie, electronic band took a 
dive for the unexpected when lead singer 
Alice Glass decided in 2014 to part ways 
and focus on her own music career. But 
what fans thought was the collapse for the 
Toronto duo turned out to be the begin¬ 
ning of a new chapter. With the addition of 
singer Edith Frances, and songwriter/pro¬ 
ducer Ethan Kath’s constant drive for new 
sounds and ideas, the new Crystal Castles 
is nothing like what we’ve heard before. 
Their latest album, Amnesty (I), provides 
a glimpse of Kath and Frances’ creative 
synergy, and tonight’s concert at the Glass 
House displays their live chemistry for the 
benefit of diehard fans. 

Crystal Castles at the Glass House, 200 W. 
Second St., Pomona, (909) 865-3802; www. 
theglasshouse.us. 8 p.m. $25. -AIMEE MURILLO 


thu/04/13 


[CONCERT] 

Get Ugly 

Ugly God 

In the bizarre realm of internet hip-hop, 
Ugly God is the champion oddball. The 
20-year-old, self-described “meme rapper” 
is known for his irreverent, crass, laugh- 
inducing lyrics mostly about fetishes, car¬ 
toons and his small genitalia. His ridiculous 
songwriting is perfectly paired with clever 
yet gimmicky samples such as cartoon 
sound effects and the classic iPhone ring- 
tone. This style of apathetic yet humorous 
music has managed to finds its way into 
every immature millennial’s playlist thanks 
to the rapper’s catchy melodies and polished 
beats. Bob your head and try to not crack up 
as Ugly God brings his ridiculous charm to 
the Parish at House of Blues. 

Ugly God at the Parish at House of Blues, 
Anaheim GardenWalk, 400 Disney Way, 
Ste. 337, Anaheim, (714) 778-2583; www. 
houseofblues.com/anaheim. 7 p.m. $17- 
$60.-DENISE DE LA CRUZ 



[THEATER] 



LOVE FOOL 

The Siegel 


For this theater season's to-do list you can 
Chekhov the requisite, delightfully punny 
performance category by attending 
South Coast Repertory's world premiere 
of The Siegel, written by playwright/ 
screenwriter Michael Mitnick. His earlier 
comedy Sex Lives of Our Parents hints at 
(no, hollers) his variety of humor, if not 
his sincere Hollywood writing chops (he 
adapted the novel The Giver) by way of 
delivering more popular commercial fare. 
Part of the Pacific Playwrights Festival, 
the play's protagonist Ethan Siegel is in 
love with Alice, with whom he broke up 
two years ago and is now with some¬ 
body else. Maybe read The Seagull first, 
but either way, comedic complications 
ensue. So we figure audiences will be 
Russian to see it. 

The Siegel at South Coast Repertory, 
655Town Center Dr., Costa Mesa, (714) 
708-5555; www.scr.org. 8 p.m.Th rough 
April 23. $20-$63. -ANDREWTONKOVICH 


MORE > ONLINE 

OCWEEKLY.COM 



THE COACH HOUSE 

www.thecoachhouse.com 


TICKETS and DINNER RESERVATIONS: 949-496-8930 
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SOUTHSIDE JOHNNY & 
THE ASBURY JUKES 
LED ZE PAG A IN 
GOOD VIBRATIONS 
ERIC SARDINAS 
JEFF BRIDGES 
& THE ABIDERS 
VANESSA CARLTON 
“Getting Doug With 
High” feat Doug Benson 
& Special Guests 

- Live Podcast Taping 
SUPER DIAMOND 
ROGER CLYNE & 

THE PEACEMAKERS 
RICHIE KOTZEN 
DSB 

THE BABYS 
OINGO BOINGO’5 
DANCE PARTY 
DENNIS QUAID 
& THE SHARKS 
STRUNZ & FARAH 
BIG DADDY’S BBQ 
MARCIA BALL 
OC’S FUNNIEST 
HOUSEWIVES 
THE RAT PACK LIVE 
FROM LAS VEGAS 
BEE GEES GOLD 
RONNIE MONTROSE 
REMEMBERED 
BILLY VERA 
and the Beaters 
LOS LONELY BOYS 
JEFFERSON 
STARSHIP 
DICK DALE 
COCO MONTOYA 
EROTIC CITY 
(Prince Tribute) 

JUDY COLLINS 
JEAN LUC PONTY 

- The Atlantic Years 
XEB - original members 

PERFORM ENTIRE DEBUT 

album “Third Eye Blind” 
ZEPPELIN USA 
JACKIE GREENE 
DON MCLEAN 
“American Troubadour 1 ’ 
QUEEN NATION 
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PROJECT PRESLEY 
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COLIN HAY 


Tribute to Elvis 
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BUDDY GUY 

6/23 

DONAVON 

7/29 

BEATLES vs STONES 


FRANKENREITER 


- A Musical Showdown 

6/24 

AMBROSIA 

8/12 

DESPERADO 

6/29 

TED NUGENT 

8/16 

THE ALARM 

6/30 

TED NUGENT 

8/25 

DAVID LINDLEY 

7/14 

JACK RUSSELL’S 

9/23 

PAT BOONE 


GREAT WHITE 

10/8 

RIK EMMETT OF 

7/15 

MICKY DOLENZ 


Triumph Acoustic 


(of The Monkees) 


Duo Performance 

7/18 

TOMMY EMMANUEL 


w/ Dave Dunlop 

7/19 

TOMMY EMMANUEL 

11/4 

LARRY CARLTON 


tlCk©t\y0b 866.463.3399; 33^57 Camino Capistrano \ San Juan Capistrano 
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BRIAN FEINZIMER 

All Hands on Deck 

MFK by Aysee serves a break-the-bank communal meal to make Filipinos swoon 

BY EDWIN GOEI 


I f you’ve had the Filipino dish sisig in 
OC, chances are it’s the version that 
has deep-fried pork belly hacked 
into fingertip-sized chunks, then 
tossed with citrus juice, onions and pep¬ 
pers. The new MFK By Aysee—the acro¬ 
nym stands for Modern Filipino Kitchen- 
serves it the old-school way It starts with 
crispy bits of pig chopped up to the point 
of tartare, then spread thin onto a sizzling 
cast-iron skillet with a raw egg cracked 
into the middle. The Anaheim restaurant 
is an ambassador of the Aysee brand, 
which has a handful of eateries specializ¬ 
ing in the dish back in the Philippines. 

The first order of business when owner/ 
chef Henry Pineda brings out your sisig 
is to take your plastic spoon and imme¬ 
diately whisk the egg into the mixture so 
that it cooks. The result is a miraculous 
union of crispy piggy scraps, calamansi, 
onion and the scrambled egg. The texture 
is not unlike the well-seared corned-beef- 
hash breakfast at your local greasy spoon, 
except that in this dish, the crunchy bits 
come from fragments of pig skin. 

Aside from the sisig, whose rice comes 
on the side, almost everything else Pineda 
serves comes as rice bowls—yet Yoshinoya 
this is not. Take his lechon kawale bowl, 
which is by far the best version of this 
deep-fried pork belly dish I’ve had. Pineda 
fries his pieces until the outside is as crisp 
as rendered bacon while the interior 
remains as feather-light as cotton candy. 
To finish, he drizzles the whole bowl in 
Mang Tomas, a bottled sweet-and-sour- 
ish sauce designed for lechon kawali. 
When you need more sauce, there’s a 
communal squirt bottle along with vin¬ 


egar and patis (Filipino fish sauce) next 
to the soda fountain. MFK is that kind of 
place. It looks like what it is: a fast-food 
joint in a strip mall. 

If you’re not keen on deep-fried pork 
but are still open to the cholesterol, 
Pineda makes a magnificent bowl of slow- 
braised pork belly over rice for his take 
on sinigang. It’s not for the faint of heart. 
When you’re eating it, you’re consum¬ 
ing whole hunks of jellied subcutaneous 
blubber so meltingly soft you won’t know 
where it ends and the meat begins. And 
the broth that comes on the side—which 
is actually the intensely tart tamarind- 
soured soup from which the dish is 
named—is not to be sipped, but rather 
doused over the rice and meat. 

There is adobo, of course, in chicken or 
pork iterations, but also bistek Tagalog, 
beef marinated in citrus, shallots and soy 
sauce that rivals a Philly cheesesteak on 
tenderness. Apart from the rice-bowl 
delivery method, the only thing really 
“modern” about MFK’s menu is the tater 
tots offered with a choice of meat, shred¬ 
ded cheese and Sriracha. In fact, since 
Pineda is—as far as I know—the only Fili¬ 
pino chef to offer kamayan in OC, MFK 
is actually decidedly more rooted in the 
traditional than Ryan Garlitos’ Irenia and 
Ross Pangilinan’s Mix Mix. 

Kamayan is the Tagalog word to 
describe the act of eating with your hands 
from a communal pile of food laid out on 
a table covered in banana leaves. We did 
MFK’s seafood kamayan one night and 
realized that it was not only too much 
food for our party of four, but it was also 
too much food for six or even eight souls 


to consume in one sitting. Around a moun¬ 
tain of rice that could’ve stood for a model 
railroad Kilimanjaro, Pineda arranged 
sauteed whole shrimp, clams, mussels, 
breaded rings of squid and egg rolls. On its 
summit, Pineda planted two whole deep- 
fried fish: a tilapia and a butterflied milk- 
fish whose white, flaky flesh had the tang 
of yogurt. This is a seafood tower. 

But the food didn’t stop there. Through¬ 
out the meal, Pineda’s crew brought out 
more dishes, including dilis, anchovies 
bifurcated lengthwise and deep fried to the 
crunch of potato chips; a milkfish version of 
the sizzling sisig; and young mangoes dipped 
in a funky shrimp paste called bagoong. 

It should be noted that MFK’s kamayan 
isn’t cheap. It’s an elaborate affair requir¬ 
ing at least 72 hours’ notice, a credit-card 
guarantee and a cost that rises every time 
I check the website. As of this writing, it’s 
$40 per person for the meat version, $50 
for the seafood, or $55 for the combo. It’s 
becoming so expensive it might be too 
much for MFK’s core audience, most of 
whom are content to stick with the $7 rice 
bowls. Yet when it comes to making all 
your Filipino Facebook friends envious, 
nothing can compare with the kamayan 
for its look-what-I-ate photo-op. So if 
you’re intent on doing just that, bring 
the money and the selfie stick. And wash 
those grubby hands, for God’s sake! 


MFK BY AYSEE 
2620 W. La Palma Ave., Anaheim, (657) 337- 
5288; www.mfkaysee.com. Open Tues.-Sun., 
11 a.m.-9 p.m. Rice bowls, $7; Kamayan 
service starts at $40 per person, two-person 
minimum, reservations required. No alcohol. 


HOLEllJIfclEWALL 

» GUSTAVO ARELLANO 

A Side of 
Righteousness 

ZCAFE 

3333 Bear St., Ste. 316, Costa 
Mesa, (714) 545-5500; www. 
zcafesouthcoast.com. 

O ver the years, readers have accused 
me of harshing their foodie vibe by 
injecting politics into my writings. To them, 

I say, tough. If you want incessant poofery 
removed from the reality that goes into 
making one meal, go find some Instagram/ 
Snapchat food-porn maven or read the 
latest breathless french-fry review from 
the Orange County Register's Brad A. 
Johnson. In these crazy times, we need 
more restaurants to step up and engage in 
discussions about where we get our food 
and how. It happens everywhere else in 
the United States, wherever there's a great 
food scene—why not Orange County? 

That's why I was thrilled to hear that 
zcafe in Costa Mesa recently declared 
itself a "sanctuary restaurant"—the 
first in the county to do so. It's not any 
legal distinction or a form of amnesty; all 
the designation declares, as defined by 
sponsoring orgs Restaurant Opportuni¬ 
ties Center United and Presente.org, 
is that the participating restaurant has 
"zero tolerance for sexism, racism and 
xenophobia" and is working to "help cre¬ 
ate the inclusive and equitable world we 
want to see." What a sad world that even 
something as nice as this draws critics! 

The bistro seems an unlikely warrior for 
the cause: At the beginning of the Bridge of 
Gardens at South Coast Plaza's Crystal Court 
section, zcafe is a great place for ladies who 
lunch or to get a quick, delicious bite. But dig 
in a bit, and you'll see this place is a natural 
to step up. It's the serious-yet-playful sister 
ofthezpizza chain, the pioneering outfit 
that was doing fusion, non-GMO pies while 
Wolfgang Puck was still tightening hisleder- 
hosen in Austria. General manager David 
Hastie makes sure to stock local craft beers, 
and the cafe currently offers a luscious lima 
bean soup in honor of South Coast Plaza's 
50th anniversary. It cares about community, 
which makes zcafe's transformation into a 
sanctuary restaurant a natural. But I don't 
do affirmative action, so it's especially 
awesome that its hefty sandwiches (the 
grilled asada is bae), crunchy salads and 
ever-chewy pizzas now come with a side of 
righteousness. Mmm ... righteousness .... 
GARELLANO@OCWEEKLY.COM 

O READ MORE ONLINE 
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JACKY LINARES 


Just Plain Pleasure 

Jasmine milk tea milky bun at Afters Ice Cream 


aybe you’ve been to Afters 
Ice Cream and tried every 
possible iteration of its 
milky bun, as well as all the 
other awesome specials Andy Nguyen and 
company concoct just for the hell of it. But 
when the craving strikes, which is the best 
flavor to smush into your doughnut? Go 
with the jasmine milk tea. A pleasant lav¬ 
ender color, it isn’t overbearingly sweet— 
it’s subtle, turning the guilty pleasure of 


EatthisNow 

» JACKY LINARES 

eating ice cream into just a plain pleasure. 
Even my diabetic mother can’t resist this 
doughnut-ice cream marriage. Not that 
she—or anyone, really—should. 

Find your nearest Afters Ice Cream at 
www.aftersicecream.com. 



DrinkoftheWeek 

» GUSTAVO ARELLANO 

‘Blood, Sweat, and Tears’ 
Bloody MaryatEcco 
Pizzeria & Bar 

nother year, another great Fresh Toast 
event—did you go? Our annual brunch festi¬ 
val at Newport Dunes killed it with burritos, beig- 
nets, bacon, bread and many other food items 
that don't begin with the letter B. Plus, of course, 
our Bloody Battle: We matched up eight contes¬ 
tants to see who could make the fairest Bloody 
Mary in OC, all using the fine Reyka Vodka. 

Congrats to the People's Choice winners: 
90 Pacifica for Best Lookin', Most Unique to 
Saint Marc (the Ghost of Bloody Mary was 
like a tomato agua fresca) and Best in Show 
to the fabulous mix of Backyard Mary (get 
some from Mr. Hi-Time). We judges thought 
the Best Lookin' was A&O Kitchen and gave 
the Most Unique award to Laguna Beach's 
the Deck. And our choice for the best Bloody 
Mary in Orange County? Ecco Pizzeria & 
Bar's "Blood, Sweat, and Tears." 



ED CARRASCO 

THE DRINK 

The official description offered by the Costa 
Mesa restaurant said it was a roasted garlic 
chipotle spicy Bloody Mary. But it was so 
much more than that. Its garnish was like a 
Mexican take on a caprese salad, with one of 
those weird, yummy non-pork churro snacks 
to soak up the drink. Plus, there were grains of 
Parmesan cheese, which opened up the "Blood, 
Sweat, and Tears" to levels of umami I never 
knew existed in Bloody Marys. Congrats to Ecco, 
a fine place that doesn't get enough love. And to 
everyone else: until nextyear's Fresh Toast! 


ECCO PIZZERIA & BAR 

2937 Bristol St., Ste. A103, Costa Mesa, 
(714) 444-3226; www.eccopizza.com. 




INKA 



PERUVIAN <UltlN€ h WORID FAMOUS ROTI»€RK CHICKCH 

OVER 20 YEARS OF EXCELLENCE! 

HAPPY HOUR 


3PM-6PM DAILY 


50% OFF 

ALL APPETIZERS 

$5 YOU CALL IT! 

WELL COCKTAILS 
& HOUSE WINE 

SUN - THURS: 11AM-9PM I FRI-SAT: 11AM-10PM I RESERVATIONS RECOMMENDED 

NEWPORT BEACH/COSTA MESA LAKE FOREST 

260 BRISTOL STREET 23600 ROCKFIELD BLVD. 

714.444.4652 949.587.9008 

INKAGRILL.COM #INKAGRILLOC 
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JUNE 17TH // 1PM-5PM // NEWPORT DUNES 

BRAND NEW this year will be a special food and drink experience for the VIP attendees of 
OC Weekly's annual Summer Fest event. Enjoy samples from 20 local restaurants known 
for their farm to table practices, food and drink. Also included will be herb, plant and 
fruit based cocktails from the competitors of the "In the Shrubs" Cocktail Contest. 


Buy your discounted presale VIP tickets now 
until 4/19 using code FARMTABLE 


OCSUMMERFEST.COM 
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DINNER'TILTATE 


PIKELONGBEACH.COM 

1836 E.4TH ST. (OFF CHERRY) LONG BEACH 

P ike Restaurant 8 Bar is a neighborhood 
meeting place for locals and out-of-towners alike, 
conveniently located on 4th St, Retro Row in Long 
Beach, CA. We serve a full menu ‘til midnight, J days 
a week, and feature the best microbrews in the US. 


One Zone Tea n Cali 

LET US DESIGN 8~CATER"Y0UR BRIDAL 
SHOWER OR TEA EVENT 
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Sunday, May 28th is Nafomot Burger Day! 


And to help celebrate, OC Weekly will 
run a special tabbed section in the May 
18th & 25th issues. Promote your best 
burger(s) to our 200,000+ weekly readers. 



Call your repmwMM at 714-550-5900 
or email EatDrink@ocweekly.com 



The Khmaster 


SARAH BENNETT 


Maurice Yim is Long Beach’s first modern Cambodian chef 


T wo years ago, Maurice Yim 

dined at Cuisine Wat Damnak 
while traveling in Cambodia. It 
was the only restaurant in the 
world to serve modern takes on Khmer 
food when it opened in 2011. Chef/owner 
Joannes Riviere invited the former pro¬ 
grammer for a real-estate-appraisal com¬ 
pany to accompany him on a trip to the 
market the following morning. Yim, who 
was born in Long Beach to parents who fled 
the Khmer Rouge in the 1970s, was a culi¬ 
nary-school graduate with a dream of using 
his cooking skills to elevate the food of his 
people and bring it to a wider audience. 

“Talking to [Riviere] and going shopping 
with him gave me a lot of insight into ingre¬ 
dients—Khmer ingredients Fd never seen 
or used or tried,” Yim says. “I was inspired 
by seeing the way he cooks and plates and 
presents everything. It was exactly what I 
wanted to do here with Khmer food.” 

YinTs own refined interpretations of 
Khmer classics were on full display a few 
weeks ago at a Mealsharing.com pop-up 
dinner on the rooftop of the new Current 
building on Ocean Boulevard. It was one of 
a half-dozen or so public events he’s done 
since meeting Riviere. “The most impor¬ 
tant thing for me is to show that these 
dishes have the familiarity with what peo¬ 
ple have had before because I don’t want to 
take that away,” says Yim, who also cooks 
modern Khmer food at private events 
through his year-old catering company, Le 
Awe. “I try to present things in a way that 
is nontraditional, but it keeps its soul.” 

Though it sits directly between the 
well-known food countries of Thailand 
and Vietnam, Cambodia’s unique—and 
older—culinary identity doesn’t get much 
recognition outside Long Beach, home 
to the largest population of Cambodians 
in the U.S. And even here—at Cambodia 
Town staples such as Crystal, Sophy’s 
and Little La Lune—you’ll find traditional 
examples of Khmer cooking alongside 
more recognizable non-Khmer favorites 


LongBeachLunch 

» SARAH BENNETT 

such as pad Thai and chow mein. 

“I feel like the cuisine itself is steps 
behind Thai food and Vietnamese food, 
even though it’s so similar in many ways,” 
Yim says. “Even at Khmer restaurants, 
the menus have lots of Chinese and Thai 
dishes, so it’s all muddled in people’s 
minds. It’s disappointing to me. One of my 
main things is I want to make [dishes] that 
say, This is Khmer food.’” 

At the base of Cambodia’s intense, 
fascinating flavor profiles are such cor¬ 
nerstones as kroeung (a spice paste made 
from lemongrass, turmeric, various roots 
and more) and a pungent fermented fish 
paste called prahok. Yim reinvents tradi¬ 
tional dishes, often on a molecular level, 
with the help of the modern kitchen tech¬ 
nologies available to him at his day job as 
a line cook at James Republic. He wants 
to move away from the rustic, rice-filled, 
family-style serving methods most com¬ 
monly associated with Southeast Asian 
food and find new, creative ways of pre¬ 
senting Khmer cuisine, both for second- 
generation Khmericans like himself and, 
hopefully, new audiences as well. The 
chef knows this challenge is not simple, 
especially when most people can’t locate 
Cambodia on a map. But he’s hopeful 
thanks to the contemporary Filipino food 
movement, in which young chefs from 
another relatively unknown culinary won¬ 
derland are remixing their heritage with 
European aesthetics and a California style. 

“It’s more important for me to have it 
out there and at least people know that 
this is what Cambodian food can be,” Yim 
says. “There needs to be more education. 
People need to know that Cambodian 
food is here, too.” 

LETTERS @ OCWEEKLY.COM 
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Salinaaas! 


20 years later, Selena still is the ultimate Mexican-American film 

BY AIMEE MURILLO 



I ’ve seen Selena, the Gregory 
Nava-directed biopic of 
music legend Selena Quin¬ 
tanilla Perez, hundreds of 
times in my life. The first time was 
in 1997, when my parents rented 
it from the video store around the 
corner from our tiny apartment 
in SanTana because they were 
too poor to take us to the theater. 

I’ve seen it at the Frida Cinema 
with a drag queen bidi-bidi-bom- 
bom-ing her way across the stage 
in her best Selena impersonation. 

I showed it to my Vietnamese 
roommate at UC Irvine, who 
appreciated the cultural parallels 
displayed onscreen between my 
culture and hers. I’ve watched 
a used VHS copy I found in the 
50-cent rack at a San Francisco 
video store and used it as my battle 
soundtrack while I got ready for a 
night out. I’ve watched it when it 
aired on television—with friends, 
my mom, by myself. I’ve been to 
girls’ nights where it played in the 
background so we could sing along 
with the songs and quote some 
of the iconic lines: “ES UN BRA!” 

“Me siento may ... excited!” And 
the “One word: Plastics” for the 
Latinx generation, “Anything 
for SALIIIINAAAASSS!” 

I’m not the only one. The Tejano 
singer’s music has played at basi¬ 
cally every Mexican-American 
get-together for a generation (you 
just can’t keep a chica still when 
she hears the opening bars of 
“Como la Flor”). Nostalgic millen- 
nials revere the film for its rare- 
to-this-day positive, aspirational 
representation of Latinos. Selena 
was the working-class kid who 
made it, the pre-Beyonce, and 
proof that Mexican-Americans can 
influence popular culture. And a 
woman breaking boundaries in the 
Tejano—hell, Latin music—scene in 
general? Icon. 

Now, as an adult equipped with 
film and media studies, I appreciate 
and identify with Selena even more, 
in ways I was only subconsciously 
aware of in my youth. Made just two 
years after her tragic death at age 23 in 1995 
at the gun of her crazed fan-club president, 
the movie is an homage to the singer, cre¬ 
ated partly to dispel rumors and libelous, 
unauthorized biographies. The film holds 
a glittery, flowery candle to Selena and 
endears her in a new way to her legions of 
fans with every viewing. 


J-LOAT HER FINEST 


the Story (tf it Riri 


■r ho bad tbf spirit 


to bctictv in ft dream 


and the courttstf 


to Mil kf it come true. 


Jennifer Lopez 

Edward James Olmos 




WARNER BROS. 


But 20 years and hundreds of books, 
think pieces, documentaries, Buzzfeed 
listicles and graduate theses later, Selena 
resonates for reasons beyond the queen’s 
music. While the film presents Selena’s 
life as far back as her carefree childhood 
in Corpus Christi, Texas, Nava carefully 
inserted her father Abraham’s backstory 


as a struggling young musician hoping to 
launch his own doo-wop career with his 
group, Los Dinos. Because of their skin 
color, Los Dinos are turned away from a 
gig at a white establishment. In an even 
more dispiriting twist, Los Dinos are 
booed and jeered at in a Mexican paisa 
bar for singing the romantic ballad “We 


Belong Together” instead of tradi¬ 
tional ranchera music. This divide 
between Mexican-Americans and 
whites and Mexicans is illustrated 
even further when Abraham 
(played by the always-amazing 
Edward James Olmos) later vents 
to his children the frustrations of 
being Mexican-American: “We 
have to be more Mexican than the 
Mexicans and more American than 
the Americans, both at the same 
time! It’s exhausting!” 

Nava, who at that point had 
written and directed other power¬ 
ful films such as El Norte and My 
Family, translated Selena’s god- 
dess-like star power into a rent¬ 
able, down-to-earth person. Archi¬ 
val footage of the singer’s perfor¬ 
mances show an unflappable, flaw¬ 
less human being, but in Selena, 
Jennifer Lopez’s incarnation 
cracks wise to her family members, 
scarfs down pizza, listens to Amer¬ 
ican disco singer Donna Summer, 
speaks little Spanish, and famously 
elopes with her guitarist, Chris 
Perez. Lopez spent time with the 
Quintanillas to research her role 
and nail down Selena’s manner¬ 
isms and personality, allowing her 
to create an uncanny resemblance 
to the real thing. 

Watching Selena’s story on the 
big screen, Mexican-American 
audiences in 1997 were seeing 
not only the life of their beloved 
star, but also a mirror of their 
own lives. She has served as a role 
model for an entire generation 
and represents a physical, spiri¬ 
tual ideal of Mexican femininity— 
the Virgin of Guadalupe in a body 
suit. The LGBT community has 
also expressed their devotion for 
the ambiguous nature of Selena’s 
love songs, including “Amor Pro- 
hibido” (“Forbidden Love”). Even 
the bro-iest Latino male knows to 
dedicate “I Could Fall In Love” to 
his closest bae. 

Selena would have turned 
46 this month. And while her 
legacy continues to be cemented 
with museums, wax figures 
and makeup lines, the ultimate tribute 
remains the film and her music. The 
two-hour-plus runtime always seems 
to fly by, and every time, I’m hoping the 
end—when “I’m Dreaming of You” starts 
playing—will be different. We’re still 
dreaming of her, too. 

AMURILLO@OCWEEKLY.COM 
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Samurai Cop! 

BY MATT COKER 



The Jungle Book. Disney's 2016 live- 
action version of its 1967 animated 
classic is presented as part of the 
Queen Mary's ongoing Salon Series. 

A boy who has been raised by jungle 
animals since he was an abandoned 
baby must return to the human world 
for his own safety when he becomes 
prey. Queen Mary, Britannia Salon, 

1126 Queens Hwy., Long Beach; www. 
queenmary.com/events/salon-series. 
Thurs., April 6. Admission; 3 p.m.; 
screening; 6 p.m. Free. 

The Case for Christ. Based on a best¬ 
selling book, this faith-based drama is 
about journalist and avowed atheist 
Lee Strobel (played by Mike Vogel) 
having his views challenged when his 
wife (Erika Christensen) finds Christ. 
Faye Dunaway and Robert Forester 
co-star in this film being simulcast in 
theaters for one night only. Attendees 
also get access to a live Q&A with 
the real Lee and Leslie Strobel and 
a download of the first two chapters 
of the book. AMC Orange 30 At the 
Outlets, 20 City Blvd. I/I/, Orange, (714) 
769-4288; Cinemark Century Stadium 
25,1701 W. KatellaAve., Orange, (714) 
532-9558; Edwards Aliso Viejo Stadium 
20,26701 Aliso Creek Rd., Aliso Viejo, 
(844) 462-7342; Edwards Irvine Spec¬ 
trum 21, 65 Fortune Dr., Irvine, (844) 
462-7342; Edwards Long Beach Sta¬ 
dium 26, 7501E. Carson, Long Beach, 
(844) 462-7342; www.fathom events, 
com. Thurs., April 6,8 p.m. $15. 

Island Earth. Cyrus Sutton's docu¬ 
mentary, which is about genetically 


modified organisms (GMOs) and the 
future of farming in Hawaii, makes its 
Orange County premiere. Indigenous 
scientist Cliff Kapono struggles for 
truth between science and tradition as 
he enters an industry that many feel is 
threatening his homeland of Hawaii. 

His complex journey through the inner 
workings of GMO chemical compa¬ 
nies and traditional Hawaiian elders 
reveals ancient values that can likely 
save our future. Sutton will be on hand 
to answer audience questions after 
his film rolls. The Ecology Center, 32701 
Alipaz St., San Juan Capistrano, (949) 
443-4223; www.the ecology center, 
org. Fri. Dinner (not included), 5 p.m.; 
screening, 6:30 p.m.; audience Q&A 
with the filmmaker, 7:30 p.m. 

Senior Thesis Cycle 4 Film Screen¬ 
ings. The short works presented by 
Chapman University Dodge College of 
Film and Media Arts students include 
A Dance of Lust and Calculus, Emma 
In the Woods, Hoods, Lulus Lunch- 
box, Magic Pillow, Boy, and Six Min¬ 
utes. The public is invited to the no- 
cost event, but seating is first come, 
first served. You can also view it via 
live streaming atwww.chapman.edu/ 
dodge/student-life/live-event-stream- 
ing.aspx. Chapman University's Dodge 
College of Film and Media Arts, Folino 
Theater, 283 N. Cypress St., Orange; 
chapman.edu/dodge/. Fri., 7p.m. Free. 
The Rocky Horror Picture Show. The 
car of sweethearts Brad and Janet 
(Barry Bostwick and Susan Sarandon) 
breaks down near the eerie mansion 


of Dr. Frank-N-Furter (Tim Curry), a 
transvestite scientist whose home 
also hosts a rocking biker (Meat Loaf), 
a creepy butler (Richard O'Brien) and 
assorted freaks that include a muscu¬ 
lar man named "Rocky." A version of 
the film with a live shadow-cast by the 
Midnight Insanity troupe is performed 
at midnight Saturdays. Brea Plaza 5 
Cinemas, 453 S. Associated Rd., Brea; 
brea. tristonecinemas. com. Fri. -Sat., 

10 p.m. $5; Art Theatre, 2025 £ Fourth 
St., Long Beach, (562) 438-5435. Sat., 
11:55 p.m. $8-$11. 

The Void. OC Weekly's Friday Night 
Freakout is billed as The Thing meets 
Hellraiser. A cop on routine patrol 
happens upon a blood-soaked figure 
limping along a deserted stretch of 
road. The poor sap is rushed to a hos¬ 
pital, where the staff and patients are 
transforming into something inhuman, 
and I don't mean the billing depart¬ 
ment. It is up to the cop to try to lead 
survivors to safety. The Frida Cinema, 
305 £ Fourth St., Santa Ana; thefrida- 
cinema.org. Fri., 11 p.m. $7-$10. 
Prodigal Sons. Kimberly Reed's 
acclaimed documentary of 2009 fol¬ 
lows three siblings—a transgender 
woman, a gay man and their adopted 
brother, who learns he is the son of 
Orson Welles and Rita Hayworth— 
back to their hometown in Montana, 
where a powerful story of a family's 
transformation unfolds. Art Theatre, 
(562) 438-5435. Sat., 11 a.m. $8:50-$11:50. 
LUNAFEST. Nine short films promote 
awareness of women's issues and 


female filmmakers. Food and shopping 
are included in this "Girls' Afternoon 
Out," with funds raised going to 
Soroptimist International of Capist¬ 
rano Bay, Soroptimist International 
of Saddleback Valley and the Breast 
Cancer Fund. Norman Murray Center, 
24932 Veterans Way, Mission Viejo; 
sisaddlebackvalley.org. Sat., 1 p.m. 
$!5-$25 in advance; $30 at the door. 
Repo! The Genetic Opera! The 2008 
horror-musical opus is filled with dirty, 
gory excess, family melodrama, mys¬ 
terious illnesses, mind-blowing future- 
drugs, designer organ repossessions, 
a few surprising cameos, and a 
superabundance of bloody stabs and 
slices. Helping to accentuate all that is 
the live shadow-cast troupe Addicted 
to the Knife, making their triumphant 
return to the Frida. The Frida Cinema; 
thefridacinema.org. Sat. Pre-show 
entertainment, 11:30 p.m.; screening, 
midnight. $7-$IO. 

A Contemporary Evening. Bolshoi 
Ballet takes on Hans Van Maven's 
Frank Bridge Variations, Sol Leon and 
Paul Lightfoot's Short Time Together, 
and Alexei Ratmansky's Russian 
Seasons in matinee and evening 
performances. Regency Directors Cut 
Cinema at Rancho Niguel, 25471 Ran¬ 
cho Niguel Rd., Laguna Niguel, (949) 
831-0446. Sun. & Tues. Call for times 
and ticket prices. 

Facing Darkness. Fathom Events 
and Samaritan's Purse International 
present an encore screening of this 
"story a bout faith and Ebola." As the 
Ebola pandemic swept across West 
Africa in the spring of 2014, a Christian 
organization committed its people and 
resources to provide comfort, com¬ 
passion and care to the hurting people 
of Africa. But the crisis really hit 
home when the deadly virus infected 
Samaritan's Purse International's own 
medical personnel. AMC Orange 30 At 
the Outlets, (714) 769-4288; AMC Tustin 
Legacy At the District, 2457 ParkAve., 
Tustin, (714)258-7036; Brea Stadium 
East 12,155 W. Birch St., Brea, (844) 
462-7342; Cinemark Century Stadium 
25, (714) 532-9558; Cinemark Century 
20 Huntington Beach, (714)373-4573; 
Edwards Aliso Viejo Stadium 20, (844) 
462-7342; Edwards Irvine Spectrum 21, 
(844) 462-7342; Edwards Long Beach 
Stadium 26, (844) 462-7342; www.fath- 
omevents.com. Mon., 7p.m. $12.50. 
The Godfather Part II. If this 1974 
classic was not the first sequel that 
was better than the film that preceded 
it, it is certainly among a rarefied 
few. Francis Ford Coppola brilliantly 
crafts two stories showing young Vito 


Corleone (Robert De Niro) growing 
up in Sicily and 1910s New York and 
Michael Corleone (Al Pacino) growing 
into his role as the family crime boss 
in the 1950s. Regency Directors Cut 
Cinema at Rancho Niguel, (949) 831- 
0446. Tues. Call for showtime. $8. 
Chinatown. Water UCI sponsors the 
screening of the film that is a fictional 
retelling of a true story of how Los 
Angeles acquired rights to the Owens 
Valley's water and diverted it to the 
city, permitting LA to grow and pros¬ 
per and for land investors to become 
wealthy by investing in real estate 
that would be given plentiful access 
to water. Jack Nicholson, Faye Dun¬ 
away and John Huston star. Though 
Roman Polanski's film is confounding, 
as the best noir detective thrillers are, 
the script by Robert Towne has been 
called the best ever written. After the 
show, there is a panel discussion on 
water resource policy issues facing 
Southern California with UC Irvine 
professors Timothy Bradley, David 
Feldman, Travis Human and Nicola 
Ulibarri. UCI, Calit2 Auditorium, Cam¬ 
pus and West Peltason drives, Irvine; 
water.uci.edu. Tues., 5:30p.m. Free, 
but seating is first come, first seated. 
Being Mortal. The PBS Frontline 
film follows Dr. Atul Gawande, who 
explores the hopes of people fac¬ 
ing terminal illness and the doctors 
who treat them. Alzheimer's Orange 
County, 2515 McCabe Way, Irvine; 
alsz. org/family-education. Wed., 

5:30 p.m. Free. 

Rifftrax Live: Samurai Cop. As the 

recent Mystery Science Theater3000 
redux gets all the attention, three mem¬ 
bers of the previous regime—Michael 
J. Nelson, Kevin Murphy and Billy Cor¬ 
bett—keep plugging away with their 
Rifftrax presentations. Through Fathom 
Events, which simulcasts shows into 
theaters nationwide, you can watch the 
Rifftrax crew slice and dice Samurai 
Cop, a Z-grade action movie of the early 
1990s that I don't remember and won't 
bother looking up because half the fun 
is watching it with fresh eyes. AMC 
Orange 30 At the Outlets, (714) 769-4288; 
AMC Tustin Legacy At the District, (714) 
258-7036; Cinemark Century Stadium 
25, (714) 532-9558; Cinemark At the Pike 
Theaters, 99 S. Pine Ave., Long Beach, 
(800) 967-1932; Edwards Aliso Viejo Sta¬ 
dium 20, (844) 462-7342; Edwards Irvine 
Spectrum 21, (844) 462-7342; Edwards 
Long Beach Stadium 26, (844) 462-7342; 
www.fathomevents.com. Thurs., April 
13,8 p.m. (A taped encore showing is 
set for April 18.) $15. 

MCOKER@OCWEEKLY.COM 
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The Stuff Laughs Are Made Of 

Kill Me, Deadly at STAGES sends up film noir in a rollicking fun production 

BY JOEL BEERS 



ill Me, Deadly is about the 
dumbest play you’ll ever see, 
and also one of the funniest. 
Bill Robens’ parody of Hol¬ 
lywood film noir films of the 1940s and 
1950s is a ridiculous melange of red her¬ 
rings, femme fatales, murders, a plot that 
doesn’t twist as much as collapse upon 
itself, wise-cracking dames, witless thugs 
and perhaps the most confidently obtuse 
private detective to ever be committed to 
page. But it all, mostly, works in this rol¬ 
licking fun production at STAGEStheatre 
directed by Steven Biggs and graced by 
the game efforts of a 12-person cast. 

Set in 1947 Hollywood, where life is 
as cheap as a chalk-stripe suit (according 
to the program), the play’s backdrop is 
reminiscent of La La Land, as the City of 
Angels is as much a narrative force as the 
story. We don’t see much of that in this 
production, except for a few projections 
courtesy of Jon Gaw, but the frequent 
allusions to the town in the script make it 
impossible to overlook. Nor do we get the 
gritty composure of so many of those films, 
which relied so often on low-key lighting 
and unconventional cinematography. 

But we do get all the stock characters 
readily identifiable by anyone who has 
seen The Big Sleep or Double Indemnity. 
There’s the hardboiled private detective 
Charlie Nickles (Abel Miramontes); his 
snappy secretary Ida (Judy Mina-Ballard); 
the nefarious female with dubious inten¬ 
tions, Mona Livingston (Darri Kristin); 
the rich widow Lady Clairmont (Julie 
Kirkman); her saucy daughter, Veronica 
(Alexis-Lynn Harding); and, for some 
reason, a washed-up former boxer (Frank 
Tryon), three hobos, Bugsy Siegel (Andrew 
Margolin), and a cursed diamond that 
serves as kind of a McGuffin of the affair. 

The chief difference of course between 
this parody and real film noir is that we 
know from the outset that this is less about 
an ominous, sinister plot or the solving of 
a crime than it is a motley assortment of 
gags and puns and the kind of dialogue that 
seems lifted straight from Mickey Spillane. 
And playwright Robens, who wrote this in 
2010 and turned it into a screenplay filmed 
last year, does a riotous job with the words, 
such as Charlie’s opening monologue as he 
muses about Los Angeles and the “cigar- 
chomping, beet-faced, card-carrying mem¬ 
bers of the LAPD’s Bum Brigade, grinning 
at you as you take some brass knuckles to 
your sternum and one for good measure in 
the chops.” 

The lower-case plot finds Charlie 
enmeshed in the mystery of the death 
of a wealthy widow who he has recently 
taken on as a client. But it then careens 


into a hopeless convoluted saga involving 
everything from a hobo encampment to 
a butler who we’re never sure why he’s 
onstage, a stunning equestrian heiress 
and, most strangely, the sudden appear¬ 
ance of Siegel, the only real-life character 
in the show, who goes off on some weird 
monologue about creating a state like 
Israel, except only for mobsters, and who 
then disappears as suddenly. And, as with 
any hardboiled story about a private dick, 
there’s a love affair, which is as obviously 
doomed from its inception as the 2017 Los 
Angeles Angels of Anaheim season. But 
again, if you’re looking for a believable 
plot or characters, you’re looking in the 
wrong place with this one. 

The production isn’t perfect. The scene 
changes could be sped up and the costum¬ 
ing seems all over the place. And a few 
members of the ensemble don’t always 
seem to be up to snuff. But the two leads, 
Miramontes and Kristin, are sharp-witted 
and fiery, and you can tell both actors 
know how to pirouette on the comedic 
precipice of taking a joke to its bending 
point, but not quite breaking it. 


It ain’t Shakespeare. But it is a fun 
distraction less about plot and character 
development than it is a free-wheeling 
comedic mix that actually pays homage to 
the genre it is spoofing, while also deliri¬ 
ously mangling so many of its conventions. 

Oh, and since we’ve got you on the 
horn: two very different theatrical 
vehicles are coming up on local stages in 
the next couple of weeks. One begins this 
weekend at Orange Coast College, where 
the school’s Repertory Theatre Co. will 
produce the longest-running play in Chi¬ 
cago history, Too Much Light Makes the 
Baby Go Blind, in which 30 two-minute 
plays are produced in 60 minutes, and the 
audience gets to pick which one is done 
when. The second is another experimen¬ 
tal evening of creative anarchy, the 2017 
Orange County Improv Festival, held 
at STAGES April 19-23. Don’t say you 
weren’t told. Or warned. 


KILL ME, DEADLY 
at STAGEStheatre, 400 E. Commonwealth 
Ave., Fullerton, (714) 525-4484; www. 
stagesoc.org. Fri.-Sat., 8 p.m.; Sun., 2 p.m. 



Trend 'illa 

» AIMEE MURILLO 

Mashup Master 

T he seamless, imaginative cartoon 
mashups by Tristan Cruz—who goes 
by the artist handle T. Crux—are hilarious 
in their cheeky nature and creative in 
how random they can go. There's Louise 
Belcher from Bob's Burgers combined with 
Spinelli from Recess, Hans Moleman from 
The Simpsons morphed into Chucky Fin- 
sterfrom Rugrats, Fry from Futurama mixed 
with Frylockfrom Aqua Teen Hunger Force, 
and so forth. Cruz is nearing the notoriety 
of modern-day mashup pioneers such as 
Ermsy, Hanksy, Wizard Skull and Thumbs. 
The former graphic designer and member 
of local producer collective GRN+GLD 
fell into making his quirky art three years 
ago with the debut of his enamel pin, Ned 
Flounders (a concoction of Ned Flanders 
and Flounder, Ariel's fish friend from The 
Little Mermaid). He cites foreign bootlegs 
of American cartoons as one of his earliest 
introductions into the culture. 

"This whole mashup thing was really 
unintentional," says the Costa Mesa 
native. "My style as far as art goes is 
a lot different." He's adept at illustra¬ 
tion, following the fluid technique of 
automatism, in which an artist's actions 
flow without conscious thought. Cruz's 
own line-art drawings are cartoony and 
detailed. "If you ever look at it there's a 
lot of stuff within the lines; that's helped 
me do more of my mashups.... It's 
almost like putting a puzzle together and 
seeing the best way it would fit." 

The clean lines and line weight of each 
cartoon help inform the end product, but 
Cruz's mashups are mostly based on puns, 
what sells the best (currently Rick and 
Morty) and what show he's watching at the 
moment. To nab your favorite T. Crux cre¬ 
ation, order online (www.cruxworld.com), 
and follow him on Instagram (@t_crux). 

You can also spot him at the monthly 
downtown SanTana art walk selling prints, 
pins, zines and other goodies that will likely 
make you chuckle. "One of the bestthings 
I enjoy are customer reactions," Cruz says. 
"I love that people really take joy from 
these mashups." 

AMURILLO@OCWEEKLY.COM 
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_ _ KEVIN SCANLON 

Those Were the Days 

Descendents and Joyce Manor remember When They Were Young 

BY BRETT CALLWOOD 



M ost concert promoters will 
tell you package nostalgia 
tours are almost guaranteed 
to draw a sizable crowd. 
That’s why such big shows pop up through¬ 
out the year—i.e., Hair Nation, a day of’80s 
sleaze rock, and Freestyle Fest, bringing 
old-school hip-hop to the Queen Mary— 
catering to those who prefer to listen to the 
tunes that take them back to the days when 
they were skinnier and had fewer respon¬ 
sibilities. And as the wheel of life continues 
to revolve, it is now the turn of emo. 

On April 8 and 9, the inaugural When We 
Were Young festival takes over the Observa¬ 
tory. Headlined by widely worshipped for¬ 
mer Smiths front man Morrissey, the event 
features some of the most recognizable emo 
and pop-punk names from the 1990s and 
early 2000s: AFI, Cage the Elephant, Tak¬ 
ing Back Sunday, Alkaline Trio, Senses Fail, 
the Get Up Kids and Saves the Day. 

There are also a few bands that add a 
bit of eclecticism. South Bay’s Descen¬ 
dents formed in the ’70s, but, as punk- 
esque scenes have come and gone, these 
guys have remained at least semi-popular. 
“When we started, we were just kids,” 
says drummer Bill Stevenson. “It is kind of 
amazing how long we’ve stayed together.” 

The industry has changed almost 
beyond recognition in the nearly four 
decades the Descendents have existed. 

But last year, the band released its seventh 
full-length album, Hypercaffium Spazzi- 
nate, which also happened to be its first in 


12 years. Stevenson says that has more to 
do with the fact that four guys in the band 
don’t operate on any kind of schedule any¬ 
more—now writing, recording and touring 
when they feel like it—than a response to 
the truth that records don’t sell like they 
used to. “All we’re trying to do is play 
songs that mean something to us,” Ste¬ 
venson says. “Whether the album sells for 
$10 or someone downloads it for free, it 
doesn’t really change our part of it at all.” 

Thankfully, there’s still an audience 
for the Descendents’ brand of quirky, 
melodic, super-fun punk that’s snappy 
but doesn’t take itself too seriously. “I 
think that bands get worse as they go,” 
Stevenson says. “I don’t know why that 
is, exactly—there are different theories 
about that.... So the fact that our new 
record was so well-received and so well- 
reviewed, and the fans really enjoyed it 
and it sold as well as it could in this day 
and age, that meant a lot to me because 
it meant that people still think that we’re 
worthy of their ear for a few minutes.” 

Their Epitaph Records label mate, Tor¬ 
rance’s Joyce Manor, have been knock¬ 
ing about for nine years, putting out four 
albums, the most recent of which was 
last year’s Cody. Singer/guitarist Barry 
Johnson says that, after years in other 
punk bands, the members of Joyce Manor 
intended to be a more melodic indie band. 
Eventually, perhaps inevitably, their return 
to their punk roots couldn’t be denied. 

“It’s always been about trying to make a 


song that’s as energetic as pos¬ 
sible but also as melodic as pos¬ 
sible,” the front man says. 

Joyce Manor received some 
attention around 2014 when 
Johnson essentially banned stage 
diving at their gigs. While the act 
had for so long been part-and- 
parcel of the punk scene, Johnson 
says, the responsibility he feels 
toward his fans took precedence 
over the desire to go batshit crazy. 

“I just think that our shows got 
too crazy,” he says. “We have a lot 
of younger female fans, and they 
were leaving in ambulances every 
night. It was hard to draw a soft line with 
that kind of thing: All right, guys, let’s go 
fucking crazy, but let’s also not send anyone 
to the hospital.’ Which, you know, you hope 
could be the case every night, but people are 
fucking idiots.” 

Both Stevenson and Johnson admit to 
having a whole list of bands that they want to 
check out during When We Were Young, both 
listing the Alkaline Trio and Choking Victim 
as potential highlights. Without prompting, 
they also big-up each other’s bands. 

Johnson says Joyce Manor will bang 
out as many songs as they can in the allot¬ 
ted time, as is typical for a punk band at 
a festival. Similarly, Stevenson says the 
Descendents’ set will span their career in 
as extensive a manner as possible. “We 
don’t have albums where every song is 
good, and then other albums where every 


song is crappy,” Stevenson says. “To me, 
each of our albums has a handful of songs 
that are worthy of being played live. I 
think we’ve been rehearsing 39 songs: 11 
new ones and the rest older.” 

The 30 years between the formation of 
the Descendents and Joyce Manor is evi¬ 
dence of just how far pop-punk and emo 
reaches. While When We Were Young 
is nostalgia-based, the event doesn’t feel 
cheesy and certainly not irrelevant. These 
featured artists are still putting out new 
material while also performing fan favor¬ 
ites, and that’s a wonderful balance. 


WHEN WE WERE YOUNG 

at the Observatory, 3503 S. Harbor Blvd., Santa 
Ana, (714) 957-0600; www.observatoryoc.com/ 
event/whenwewereyoung. Sat.-Sun., noon. 

$60-$ 100. All ages. 
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DAN MONICK 


Beyond Their 
‘First’ Steps 


Cold War Kids follow up their hit-single 
success with a new album 

BY DANIEL KOHN 


W hen Cold War Kids were 
putting the finishing 
touches on 2014’s Hold 
My Home, they debated 
whether to include a song they just 
recorded. They decided to go for it, and 
the song in question, “First,” landed at 
No. 1 on the Billboard Alternative chart 
and was certified gold, selling more than 
500,000 digital copies. 

“It’s weird in a sense because nobody 
said anything about it,” vocalist Nathan 
Willett recalls. “It wasn’t like we were in 
the studio and someone said, ‘Holy shit, 
that’s the one!’ If anything, it was like, 
‘Let’s finish a couple of songs that will 
become B-sides.’ There was no scream¬ 
ing or fist-pumping in the air. It was just 
another song.” 

Yet it wasn’t. Despite forming a decade 
earlier, Cold War Kids finally achieved 
mainstream success with “First.” Those 
in Southern California already had confi¬ 
dence in the Fullerton/Long Beach band’s 
abilities, but now the quintet’s blend of 
indie and blues rock put them in a differ¬ 
ent echelon. “We had no idea anything was 
going to come of that song,” Willett says. 
“That was our fifth record, and we prob¬ 
ably shouldn’t have been trying for some¬ 
thing like that, but we still managed to not 
know about the world of alternative radio 
and what a difference it could make. We 
never really paid attention to it before.” 

The single remains a rock radio staple, 
but the band is ready to move on. While 


on what seemed like an endless run of 
their biggest headlining shows to date and 
higher slots on prestigious festival billings, 
Willett says the band were anxious to 
record another album. Titled LA. Divine, 
it is their first with Capitol Records and 
an ode to Los Angeles—including OC and 
Long Beach. “In my mind, I think of it 
like that since we’ve toured for so many 
years. No matter where you are—we used 
to say Whittier, Fullerton or Long Beach- 
people associate it with LA,” Willett says. 
“I think of it as one big lump for me since 
I grew up all over LA and Orange County. 
They’re all extremely their own thing, but 
[also] a part of one another.” 

The band’s first three singles, “Love 
Is Mystical,” “Can We Hang On?” and 
“So Tied Up” featuring Bishop Briggs, 
prove the band—with new guitarist David 
Quon—aren’t a one-hit indie wonder. “We 
took the approach of‘lean on the simpler 
things,”’ Willett says. “We took the best 
things that we do and made the best songs 
out of it. This is a little bit more controlled 
than what we did in the past. But it’s just 
better songwriting.” 

If the band’s recent tour is an indication 
of what’s to come, then after a decade of 
finding their way, Cold War Kids’ ascen¬ 
sion isn’t yet complete. “Those songs have 
been out for a couple of months now, and 
seeing people in the crowds singing along 
so fast has never happened before,” Wil¬ 
lett says. “It’s tripping me out, but I like it.” 

LETTERS@OCWEEKLY.COM 
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MORE UPCOMING SHOWS! 


4/16-GUCCI MANE 

4/17-COHEED AND CAMBRIA 

4/18- LITTLE DRAGON WITH GOLDUNK 

4/18-DIEGO MONEY 

4/19-HINDS/TWIN PEAKS 

4/19—TACOCAT 

4/19-NAV 

4/20-THE SMOKERS CLUB420 


4/20-STATE CHAMPS 
4/20-SOF1TUKKER 
4/21 & 22-NEW FOUND GLORY 
4/21-DOWNTOWN BOYS 
4/22-EMO NIGHT BROOKLYN 
4/23-SAY ANYTHING/BAYSIDE 
4/23-K.I.D AND CUPCAKKE 
4/25-DMX, TOO SHORT, Y1NG YANG 


FULL LISTING OF SHOWS AND TICKETS AT OBSERVATORYOC.COM 

VIP TABLES & BOTTLE SERVICE: 714-598-1955 
VI PS ERV 1C E(a)OBS ERVATORYOC.COM 
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hub for music news, 
concert schedules, 
reviews, band profiles 
& ticket giveaways. 

to gain access 
to our 

Music Newsletter! 
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WAREHOUSE 

PRICES 


TAKE AN ADDITIONAL 


WITH 
THIS AD 


GOOD FOR ONE REGULAR PRICED ITEM, CANNOT BE COMBINED WITH ANY OTHER OFFERS, 
ONE COUPON PER CUSTOMER. NOT VALID ON SALE ITEMS. CERTAIN RESTRICTIONS APPLY. 
EXP. 4/20/17 

• ADULT DVDS (3 FOR $9.99) 

•TOYS, LOTIONS & BACHELORETTE PARTY SUPPLIES 
WATER PIPES • SEXY LINGERIE (DANCER DISCOUNT AVAILABLE) 

SHOP OVER 14,000 
ITEMS ONLINE AT: 
COUPLESMO.COM 

—Save on shipping— 

Orc/er directly from our store! 


m 


Couples Mega Outlet 


1820 PCH, LOMITA- 310.530.7799 • 910 S. EUCLID, ANAHEIM - 714.533.3766 


OPEN 7 DAYS SUN-THU 10:30AM - 10:30PM FRI-SAT 10:30AM -11:30PM 
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OCML 


A Real 
Social 
Network 

H ow do I break past the barrier of your 
iPhone apathy and get you to care about 
my music? That's the burning question for every 
artist alive in the digital age. Is it by playing a ton 
of shows? Nah, if we can see you play any time, 
that pretty much means we'll see you never. Is 
it by constantly spamming you on social media? 
Urn, please don't. Your best hope these days, it 
seems, is to show your creativity, individuality 
and, better yet, personhood in a digital format to 
get unseen audiences to identify with you. 

That's the strategy OC Music League 
(OCML) founder John Safari subscribes to any¬ 
way. In the past three months, the longtime OC 
show promoter, OCML Digital Network's editor 
in chief David Martinez and its tireless crew 
have scaled back on local bar showcases in 
favor of hitting music fans where most of them 
actually live. "Everything is content first now, 
which it wasn't before—it was artist and music 
first," Safari says during a recent sit-down at 
C4 Deli, around the corner from his Santa Ana 
headquarters. "But you gotta get people to 
know what's going on so they'll get out of their 
house, but they won't get outta their house 
unless they already care about it. So we gotta 
do it through their phones." 

He started highlighting local bands through a 
series of in-depth spotlight videos (also available 
on OCML's YouTube channel) that allow potential 
fans the chance to hear from the musicians 
themselves about who they are and why they 
do what they do. It's getting fans to care about a 
person in a band before they can care enough 
about the band itself, while taking our obsession 
with social media in the entertainment world in a 
positive direction. "The idea is that we're trying 
to be everything MTV should've been before they 
went Teen Mom and all this other horseshit," 
Safari says. "We don't really talk about their 
music all that much in those videos. It's more 


Locals Only 

» NATE JACKSON 

about what inspired you to be a musician, what 
performances rubbed off on your performance? 
It's not about 'let's promote your music'; it's about 
'who are you?"' 

About three months ago, weekly rotations 
of interviews with such OC staples as Bristol 
to Memory, Poor Man's Change and Well Hung 
Heart began. The videos drop on Sunday after¬ 
noons on OCML's YouTube channel and social 
media sites to create a sense of consistency 
during a time when most people aren't busy. 

They follow that up the next day with a podcast 
in which Safari and guests discuss howto mar¬ 
ket your band, the dynamics of promotion in the 
digital age, and up-and-coming bands. 

The system of creating an allegiance between 
brands and bands requires them to win over 
people whom they could never reach with a 
half-dozen showcases per month. After all, these 
days, you don't go to shows to become a fan, 
but rather because you are a fan. And in some 
cases, even for lesser-known bands, the strategy 
has proven effective. 

"There's one band that we brought in called 
Motions who only have a little more than 100 
likes on Facebook, but their video was viewed 
the most so far because they pushed it the 
most," Safari says. "For me, that's a testament to 
the fact that numbers don't mean shit if you know 
howto work." 

NJACKSON@OCWEEKLY.COM 

For the latest videos and updates from OC Music 
Leagues Digital Network, visit o cm I. us. 


Hey, Orange County/Long Beach musicians 
& bands! Mail your music, contact info, 
high-res photos & impending show dates 
for possible review to: Locals Only, OC 
Weekly, 18475 Bandilier Circle, Fountain 
Valley, CA 92708. Or email your link to: 
localsonly@ocweekly.com. 
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THIS WEEK 


FRIDAY 

ASIA, FEATURING MIYAVI: 7 p.m., $25. The Parish at 
House of Blues, Anaheim GardenWalk, 400 W. Disney 
Way, Ste. 337, Anaheim; houseofblues.com/anaheim. 

CHERRY GLAZERR WITH LALA LALA & 

IAN SWEET: 9 p.m. Constellation Room at the 
Observatory, 3503 S. Harbor Blvd., Santa Ana, 

(714) 957-0600; constellationroom.com. 

DENZEL CURRY: 9 p.m., $20. The Glass House, 

200 W. Second St., Pomona, (909) 865-3802; 
theglasshouse.us. 

GONE BUT NOT FORGOTTEN: 7 p m , $10 Chain 
Reaction, 1652 W. Lincoln Ave., Anaheim, (714) 635- 
6067; allages.com. 

HIPPIE SABOTAGE: 11 p.m. The Observatory, 3503 S. 
Harbor Blvd., Santa Ana, (714) 957-0600; 
observatoryoc.com. 

MAYDAY PARADE-A LESSON IN ROMANTICS 
10TH ANNIVERSARYTOUR: 7 p.m , $19 50 $25 

House of Blues, Anaheim GardenWalk, 400 W. Disney 
Way, Ste. 337, Anaheim, (714) 778-2583; 
houseofblues.com/anaheim. 

NONAME: 8 p.m. The Observatory, 3503 S. Harbor Blvd., 
Santa Ana, (714) 957-0600; observatoryoc.com. 

THE POTENTIAL LUNATICS: 8:30 p.m., $5 0C DIY, 
22651 Lambert St., Ste. 109, Lake Forest; 
orangecountydiy.org. 

SOCIAL DISTORTION: 8 p.m., $34.50. Fox Theater 
Pomona, 301 S. Garey Ave., Pomona, (877) 283-6976; 
foxpomona.com. 

SOUTHSIDE JOHNNY AND THE ASBURY 
JUKES: 8 p.m. The Coach House, 33157 Camino 
Capistrano, Ste. C, San Juan Capistrano, (949) 496- 
8930; thecoachhouse.com. 

SATURDAY 

COLD WAR KIDS: 6 p.m., free with pre-order. 

Fingerprints, 420 E. Fourth St., Long Beach, (562) 433- 
4996; fingerprintsmusic.com. 

COUNTERPARTS: 7 p.m., $12. Chain Reaction, 1652 W. 
Lincoln Ave., Anaheim, (714) 635-6067; allages.com. 

THE DAMNED: 7 p.m., $27.50-$35. House of Blues, 
Anaheim GardenWalk, 400 W. Disney Way, Ste. 337, 
Anaheim, (714) 778-2583; houseofblues.com/anaheim. 

ISLAND SOUL-A CELEBRATION OF 

HAWAI'IAN MUSIC AND CULTURE: 1 pm, 
$25-$65. Musco Center for the Arts, 1 University Dr., 
Orange, (844) 626-8726; muscocenter.org. 

MADISON GROVE: 9 p.m., free. The Marlin Bar and 
Grill, 5874 Edinger Ave., Huntington Beach, (714) 861 - 
1465; marlinbar.com. 

MIKE ELDRED'S BIRTHDAY BASH: 7:30 p m., 
$15-$30. Don the Beachcomber, 16278 Pacific Coast 
Hwy., Huntington Beach, (562) 592-1321; donthebeach- 
comber.com. 

MISSING PERSONS; DIANE &THE 

DEDUCTIBLES: 7 p.m., $29-$75. Huntington Beach 
Central Library Theater, 7111 Talbert Ave., Huntington 
Beach, (714) 356-1165; insurance-rocks.com. 

SENSES FAIL WITH COUNTERPARTS; 
MOVEMENTS; LIKE PACIFIC: 8 p.m. The 
Observatory, 3503 S. Harbor Blvd., Santa Ana, 

(714) 957-0600; observatoryoc.com. 

SETZER; FINCKEL; WU HAN: 4 p.m., $29. Samueli 
Theater, 600 Town Center Dr., Costa Mesa, (714) 556- 
2122; scfta.org. 

WHEN WE WERE YOUNG, FEATURING 

MORRISSEY; DESCENDENTS; AFI; CAGE 
THE ELEPHANT: noon, $60-$100. The Observatory, 
3503 S. Harbor Blvd., Santa Ana, (714) 957-0600; 
observatoryoc.com. 

SUNDAY 

APOLLO BEBOP BOTTOMLESS BRUNCH: 8 a m., 

free. The Gypsy Den, 125 N. Broadway Ave., Santa 
Ana, (714) 835-8840; gypsyden.com. 

FOXYGEN: 8 p.m. The Observatory, 3503 S. Harbor 
Blvd., Santa Ana, (714) 957-0600; observatoryoc.com. 

GOOD VIBRATIONS-A CELEBRATION OF THE 
BEACH BOYS: 7 p.m. The Coach House, 33157 
Camino Capistrano, Ste. C, San Juan Capistrano, 

(949) 496-8930; thecoachhouse.com. 


THE MAINE: 6:30 p.m., $22. House of Blues, Anaheim 
GardenWalk, 400 W. Disney Way, Ste. 337, Anaheim, 
(714) 778-2583; houseofblues.com/anaheim. 

OOGUM BOOGUM DANCE PARTY: 9 p.m., free 
The Continental Room, 115 W. Santa Fe Ave., Fullerton, 
(714) 469-1879; facebook.com/ContinentalRoom. 

POWER TRIP; DESTRUCTION UNIT; MIZERY: 

10 p.m. Constellation Room at the Observatory, 

3503 S. Harbor Blvd., Santa Ana, (714) 957-0600; 
constellationroom.com. 

WOLVES ATTHE GATE: 6:30 p.m., $12. Chain 
Reaction, 1652 W. Lincoln Ave., Anaheim, (714) 635- 
6067; allages.com. 

MONDAY 

JOE BLANCHARD: 10 p.m., free. Auld Dubliner, 

71 S. Pine Ave., Long Beach, (562) 437-8300; 
aulddubliner.com. 

KATCHAFIRE WITH INNA VISION: 9 pm, $20 

Constellation Room at the Observatory, 3503 S. Harbor 
Blvd., Santa Ana, (714) 957-0600; constellationroom.com. 

KING TREE &THE EARTH MOTHERS: 8 p m., free 
The Wayfarer, 843 W. 19th St., Costa Mesa, (949) 764- 
0039; wayfarercm.com. 

SIGUR ROS: 8 p.m., $59.50. Fox Theater Pomona, 301 S. 
Garey Ave., Pomona, (877) 283-6976; foxpomona.com. 

21 SAVAGE: 7 p.m., $30. House of Blues, Anaheim 
GardenWalk, 400 W. Disney Way, Ste. 337, Anaheim, 
(714) 778-2583; houseofblues.com/anaheim. 

VINCE STAPLES: 9 p.m. The Observatory, 3503 S. 
Harbor Blvd., Santa Ana, (714) 957-0600; 
observatoryoc.com. 

TUESDAY 

BANKS: 8:30 p.m., $33-$42.50. Fox Theater Pomona, 

301 S. Garey Ave., Pomona, (877) 283-6976; 
foxpomona.com. 

DESIIGNER: 8 p.m. The Observatory, 3503 S. Harbor 
Blvd., Santa Ana, (714) 957-0600; observatoryoc.com. 

IAN SWEET: 8:30 p.m., $10-$12. Acerogami at the Glass 
House, 228 W. Second St., Pomona, (909) 865-0979. 

NF: 7 p.m., $25. House of Blues, Anaheim GardenWalk, 
400 W. Disney Way, Ste. 337, Anaheim, (714) 778-2583; 
houseofblues.com/anaheim. 

WEDNESDAY 

A BOOGIE WIT DA HOODIE: 11 p.m., $10. The 
Observatory, 3503 S. Harbor Blvd., Santa Ana, 

(714) 957-0600; observatoryoc.com. 

CRYSTAL CASTLES: 8 p.m., $25. The Glass House, 

200 W. Second St., Pomona, (909) 865-3802; theglass¬ 
house.us. 

SUBHUMANS WITH THE LOVE SONGS: 8 p.m. 

The Observatory, 3503 S. Harbor Blvd., Santa Ana, 

(714) 957-0600; observatoryoc.com. 

THURSDAY, APRIL 13 

AMINE: 8 p.m., $10. The Observatory, 3503 S. Harbor 
Blvd., Santa Ana, (714) 957-0600; observatoryoc.com. 

ANDREW BLOOM: 7:30 p.m., $5. Mozambique, 

1740 S. Coast Hwy., Laguna Beach, (949) 715-7777; 
mozambiqueoc.com. 

BILLY CHANGER: 8 p.m., $5. The Wayfarer, 843 W. 19th 
St., Costa Mesa, (949) 764-0039; wayfarercm.com. 

FUMBLE FINGERS: 8 p.m., $15. The Coach House, 
33157 Camino Capistrano, Ste. C, San Juan Capistrano, 
(949) 496-8930; thecoachhouse.com. 

GRN+GLD: 9 p.m., $3. Que Sera, 1923 E. Seventh St., 
Long Beach, (562) 599-6170; queseralb.wix.com. 

METRO BOOMIN: 11 p.m. The Observatory, 3503 S. 
Harbor Blvd., Santa Ana, (714) 957-0600; 
observatoryoc.com. 

OH WONDER: 8 p.m., $22.50. The Glass House, 200 W. 
Second St., Pomona, (909) 865-3802; theglasshouse.us. 

THE RED PEARS: 8:30 p.m., $5. 0C DIY, 22651 Lambert 
St., Ste. 109, Lake Forest; orangecountydiy.org. 

SIMPLE PLAN: 6 p.m., $30.50. House of Blues, Anaheim 
GardenWalk, 400 W. Disney Way, Ste. 337, Anaheim, 
(714) 778-2583; houseofblues.com/anaheim. 

TWO DOOR CINEMA CLUB: 8 p.m, $37 50 Fox 
Theater Pomona, 301 S. Garey Ave., Pomona, 

(877) 283-6976; foxpomona.com. 

UGLY GOD: 7 p.m., $17-$60. The Parish at House of 
Blues, Anaheim GardenWalk, 400 W. Disney Way, 

Ste. 337, Anaheim; houseofblues.com/anaheim. 
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UPCOMING SEX EDUCATION EVENTS 


THURS. APR. 20TH @ 7:15PM 
HOW TO TALK TO YOUR KIDS ABOUT SEX 

In this workshop, we will talk about the importance of the "Sex Talk" and how and when to do it. 
We want our children to grow up and have happy, healthy relationships, but we rarely send them 
into the world with the correct arsenal to do so. We will discuss how to talk about sex and still be 
true to our beliefs and moral values. 

THURS. APR. 27TH @ 7:15PM 
HOW TO PERFORM A WORLD CLASS BLOWJOB 

This workshop is open to women only. In this workshop you will learn tips and techniques for 
amazing blowjobs and handjobs! This workshop always sells out, so RSVP early! 


CALL OR STOP BY DURING BUSINESS HOURS TO RSVP. CLASS SIZE IS LIMITED. TICKETS ARE $15 PER 
PERSON OR $25 PER COUPLE WHEN PREPAID AT LEAST 24 HOURS IN ADVANCE. IF SPACE IS AVAILABLE, 
TICKETS ARE $25 PER PERSON ON THE DAY OF THE EVENT. 


17955 SKY PARK CIRCLE, SUITE A, IRVINE | 949-660-4990 
STORE HOURS: MON-SAT 11AM-7PM 

CAll FOR DIRECTIONS TO STORE! 


YOUR ONE STOP 
SHOP FOR: 

SEXY LINGERIE (S-XXXXL) 
ADULT TOYS & NOVELTIES 
XXX DVDS 
LOTIONS & EDIBLES 
BACHELORETTE 
PARTY SUPPLIES 


sex» 


Domme 

and 

Dommer 

I'm a woman in my late 40s. In my early 20s, I mar¬ 
ried a much older man. We did all the requisite 
things: kids, house, intercourse once a week. 
When the sex fell off due to his declining health, 
he surprised me by suggesting we open our mar¬ 
riage. He said I was too young to be limited and 
he didn't want me to leave him for sex. I spent 
time contemplating how to truly fulfill my desires. 

I read a lot of erotica, indulged in porn and dis¬ 
covered that what turned me on was Dominance. 
Not intercourse, particularly, but power play with 
me as the Queen controlling a slave. I like chas¬ 
tity, face-sitting and light bondage. I have found 
that this type of play appeals to smart and kinky 
gents. But I am finding that, despite a gentleman's 
declaration of "wanting something long-term," 
perhaps a friends-with-benefits arrangement, 
they tend to drop out in short order. Three times 
in the past two years I have spent a great deal of 
time getting to know someone before there was 
any play—a lot of time chatting online, several 
vanilla dates. In each of these instances, I felt 
that I had found a good friend. Each of these three 
men dumped me in exactly the same way. Each 
said that I was too overwhelmingly beautiful and 
powerful and that their obsession with me took up 
too much room in their lives. This is very frustrat¬ 
ing because I feel like I give someone the space 
they need. I think this is likely BS. Could "I'm 
overwhelmed" be the new "It's not you, it's me"? 

I am tired of having my feelings hurt. Must I hang 
up my crop forever? 

Done Offering My Mental Energy 

Forever hanging up your crop because a few guys 
tactfully ended things over a two-year period seems a 
bit melodramatic. So hang in there, DOMME, and hold 
onto that crop. 

The mistake you're making, if I may be so bold as 
to offer some constructive criticism to the Queen, is 
investing too much time and energy up front, i.e., you're 
making large emotional investments in these guys 
before you get around to the play. You'll want to screen 
guys for your own safety, of course, but spending "a 
great deal of time getting to know" a potential kinky 
FWB is a recipe for disappointment. Because if you 
don't click during play—if your style of BDSM doesn't 
do it for them or vice versa—there are really no "ben¬ 
efits" in continuing. 

I suspect that was the case with your last three 
gents. But instead of ghosting you or saying something 
that could be construed as critical or unkind, all three 
heaped praise on you instead. You were too beautiful, 
too overwhelming, etc. It was, indeed, a kinder, gentler, 
subbier way of saying, "It's not you; it's me." 

Dominant women are in such short supply relative 
to demand that submissive men will, well, they'll submit 
to an endless vetting process. During that process, 
submissive guys open to something long-term will say 
so, DOMME, but submissive guys who aren't looking 
for something long-term will say so, too, if they sense 
that's what you want to hear. In order to be safe while 
avoiding avoidable heartache, DOMME, you'll want to 
invest a little time in getting to know guys before you 
play—again, for your safety—but not so much emo¬ 
tional energy that you'll be annoyed/upset/devastated if 
it doesn't work out. 

Last night, the GF was on the receiving end of a 
session of oral sex, but maybe because we were in 
her sister's spare bedroom or for whatever reason, 
she would repeatedly get within a whisker of com¬ 
ing only to say, "STOP! Too intense!" But I am per¬ 
sistent if nothing else, and on the fourth try, we got 


Savage -ove 

» DAN SAVAGE 

there. Boy, did we get there! I can't ask for personal 
insights, Dan, since performing oral sex on women 
isn't your thing. But perhaps your readers have a 
few surefire tricks that work when all else fails? 

Perhaps Everyone Really Says It's Some Trick 

Your first three attempts got the GF close, PERSIST, and 
the fourth got her off. You obviously know what works 
for your girlfriend and don't really need tricks or tips. 

You just keep doing what you're doing, and next time 
you want to brag about your ability to get your GF there, 
go ahead and send me an honest brag. There's no need 
to phrase your bragging in the form of a question—this 
is Savage Love, not Sex Jeopardy. 

My husband is wonderful. We are into BDSM. It's 
always been super-hot for me, and he has always 
respected my boundaries. The other night, both of 
us had a lot to drink. I had WAY too much. We'd 
also been talking all night about me sucking his 
dick later. When we got home, he asked if I was 
too drunk for sex, and I said we should have sex. I 
encouraged him. But when kinky stuff happened— 
him fucking my mouth, slapping my face a little—I 
quickly realized I was too drunk. I felt hurt and 
confused instead of feeling turned on; I felt sad, but 
I didn't want to tell him to stop. At some point, he 
realized I was too drunk for what we were doing, 
and he stopped. The next day, I felt so sad. He feels 
horrible and says that, regardless of me insisting 
(more than once) that he continue, he should've 
known I was too drunk. He feels bad. I feel bad. Any 
direction you could point me in—perhaps a book to 
read?—would be appreciated. 

Didn't Know My Limits 

You don't need a book, DKML, you need a shift—a shift 
in focus. 

Right now, you're focused on everything that went 
wrong that night—the boozing, the confusion, a bad 
sexual experience with a trusted partner—and you 
don't seem to be really registering or giving enough 
weight to what went right that night. Your husband 
sensed you weren't feeling it, realized you were too 
drunk (a little late, but still), and then, despite the fact 
that you encouraged him to continue, he sensed you 
weren't in the right head space (you weren't enjoying 
yourself, you were too drunk) and stopped. Your hus¬ 
band—even with a hard dick, even inebriated himself, 
even while topping during BDSM—didn't lose sight of 
your safety and comfort. 

Don't feel bad about the sex, or the kink, or your 
partner, DKML Learn from this experience—BDSM 
and boozing don't mix—and move on. 

My wife and I are poly. Next week, my wife is going 
on a business trip, and I made plans with a woman 
whom we sometimes hook up with to come over. 

The complication is that, at 8 the next morning, our 
housekeeper is supposed to show up—and she's 
likely to see that my wife is away, but I'm eating 
breakfast with another woman. I'm not sure what 
to do. We're open about being poly, but that seems 
like an awkward and inappropriate conversation to 
have with your housekeeper. 

An Inconvenient Guest 

You shouldn't have to sneak around in front of your 
housekeeper, AIG, but your housekeeper probably— 
definitely—doesn't want to hear the details of your sex 
life. So sneak out the back door or pass your lady friend 
off as a houseguest (remember to rumple the sheets 
in the guest room)—or reschedule either your house¬ 
keeper or your hookup. 

On the Lovecast (savagelovecast.com), the science 
of monogamous versus nonmonogamous happiness. 
Contact Dan via email atmail@savagelove.net, and 
follow him on Twitter: @fakedansavage. Visit ITMFA.org 
and humpfilmfest.com. 
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S/O ZMAJCFS 


$3 SHOTS-DAILY 

Jim Bean, Jack Daniels, Jose Cuervo 

Bottle Service Starting @ $100 per bottle 

$5 JAGER BOMBS Weekends F-Su 
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MOST AFFORDABLE 420 CARDS IN SOCAL 


DO YOU SUFFER FROM ANXIETY, ADHD, DIPOLAR DISORDER, 

■ SHOW US ANY COMPETING AD AND WE WILL BEAT IT BY S5!' 
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C/fU-r, only valid with 
hd Only one pronsotiorb 
pet pdiient pen visit 
Expires 04/30/17 
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ALL patients are seen by a licensed California physician 


SPECIAL! 

Recommendations 
Starting at 

TWO LOCATIONS: 

440 Fair Drive, Suite S. 227 


All Patients 

TOLL FREE! 


Costa Mesa, CA 92626 ( 800 ) 620-2027 

1626 E. 17th St. 

Santa Ana, ca 92705 Yo hablo Espanol! 


24/7 

online & phone 
verification 


Open 7 Days a Week 
Walk-Ins Welcome! 
Monday-Sunday 
9am to 6pm 


BRIAN GAMBLE, M.D. 


24/7 

Verification! 


NEW PATIENTS 



Professional 
Photo 
ID Cards 


RENEWALS 


NO WAITING, FAST PROCESSING 


WWW.FASEBOOK.COM/BRIANGIKBLEMD 


714-530-3322 

12570 Brookhurst St. #1, Garden Grove CA. 92840 

VETERAN C SENIOR CITIZEN DISCOUNTS AVAILABLE 

^ MEDICAL MARIJUANA EVALUATIONS ^ 

WALK INS WELCOMED 


OPEN 7 DAYS A WEEK 

MON - SAT 9am - 7pm | SUN 10am - 6:30pm 

**BRING THREE AND THE FOURTH PERSON FREE!!! *TERMS AND CONDITIONS APPLY. EXPIRES 04/30/17 Q j 


Evaluations 


By Dr. Raja Take 


Spring Compassion Deal 

Medical $ 
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Marijuana 
Cards 

Starting as low as: 

will not beat or price match any computer/skype doctors prices 
some restrictions and/or charges apply 

( 562 ) 599-8420 

BOOK YOUR APPOINTMENT TODAY 


RENEWALS $24/ NEW PATIENTS $29 
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Real Doctors! No Skype! 

720 ALAMITOS AVE., UNIT A, LONG BEACH 90813 
MON-SAT 11AM-7PM 

SoCal420docs.com 


GROW YOUR OWN! 


6 PLANT SET UP 

STARTING @ $199.00 


NO GARDEN TOO SMALL, NO GROWER TOO BIG! 

SHOPS 

HYDROPONICS G ORGANICS 



HUGE SELECTION OF PRODUCTS 
KNOWLEDGEABLE & 
FRIENDLY STAFF 
VOLUME & PACKAGE DISCOUNTS 
LOCALLY OWNED 


LONG BEACH 1 I fif ATIHUC CERRITOS 

NEW LARGER LOCATION L LVtHI IUHJ 15g61 s pj . 

1732 ClarkAve (73\ @longbeachhydro 

Long Beach, CA 90815 @cerritoshydro Cerritos, CA 90703 

562.498.9525 thehydroshops.com 562.653.0700 


2 LOCATIONS 

@LONGBEACHHYDRO 

@CERRIT0SHYDR0 





































OC’S Best Evaluation Center 
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1 24 Hour Online & Phone Verification 
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HOURS: 

Mon-Fri 11am-5:30pm 
Sat 11 am-5 pm 

6833 Indiana Ave., Ste. #102 Riverside, CA 92506 Call for Appointments 
■ 1540 E. Edinger Ste. D, Santa Ana, CA 92705 ( 657 ) 251-8032 
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1671 W KATELLA AVE, SUITE #130 ANAHEIM 


M-F11AM-7PM ■ SAT 11AM-6PM - SUN 11AM-5PM - 855.665.3825 


1490 E LINCOLN AVE, ANAHEIM, CA 92805 

MON-FRI 11AM-7PM ■ SAT 11AM-6PM • SUN CLOSED • 714.215.0190 


18700 MAIN ST. HUNTINGTON BEACH, CA 

M-F 11AM-7PM - SAT 11AM-6PM • SUN CLOSED - 855.665.3825 #8 
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1320 E. EDINGER AVE SANTA ANA, CA 92705// 714.480.1800 




































































ALTERNATIVE MEDICINE SERVICES 




CTD 

LTD 


LTD 

LTD 



CO 

C_D 

03 

C/O 


CO 



C_D 


oo 



VALID THRU 4/20-4/23 


FREE GIFT BAGS 


W/ $50 MIN PURCHASE 


$20 WAX DEAL 


420 RAFFLE WIN FREE PRIZES 
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NOW THROUGH 4/20, RECEIVE A RAFFLE TICKET WITH ANY $50 SPENT 


CHOOSE ONE: 

•5 GRAMS 8th OF TOP SHELF FOR $35 

• $5 OFF WAX 

• $5 EDIBLES VALID EVERYDAY. 
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KING'S 



101S1 WESTMINSTER AVE. SUITE #217. gff «™, 
GARDEN GROVE CA -rjg,. US 1 ' 
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FULLERTH 
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6 GRAMS 

F.T.P. 

SPECIAL 


Search: ecc on weedmaps for daily deals & full menu; 

-Ulqh Quualihj Mvh -At (jmpeMu&'Piujm 'Prwfmimal £- Cf&m Cmnabii CjMMwq 

714-309-7772 • 2435 E. ORANGETHORPE AVE. 
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IlUD Marijuana 

news & views... 

c4&out dispensaries, 
■ ■ strains, products, 

if JJ W9 chang&btoth&laiU', 

W ■ & special offers 

DATES uiyou/ia/iea. 
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to our marijuana newsletter! 

ocweekly.com/signup 



17511 GRIFFIN LN, UNIT 6 HUNTINGTON BEACH CA 92647 
714.375.1698 weedmaps 7 * ij PROP 215 COMPLIANT 





































































NEW 

GIRLS SCOUT COOKIES 

Hybrid 24.9% THC 

0.5% CBD 

SUPER SILVER HAZE 

Sativa 24.8% THC 

0.4% CBD 

BLACK DOMINA 

Indica 26.4% THC 

0.5% CBD 

SUPER SOUR DIESEL 

Sativa 26.8% THC 

0.5% CBD 

501 st OG 

Indica 26.6% THC 

0.4% CBD 


STRAINS 


— iMwerow =- 

Quality product to: 


LONG BEACH. 
HB. SEAL BEACH 


& surrounding cities. 


WE ARE THE LARGEST 
DISPENSARY IN ORANGE COUNTY! 



3023 SOUTH ORANGE AVENUE. SANTA ANA, CA 93707 


WWW.FTEOC.COM • 657-44-GREEN (47336) 






FIRST TIME 
PATIENT 



BUY 1/8TH 

GET A 6 GRAM WEIGH OUT 
10% OFF EDIBLES OR 



10% OFF CONCENTRATES 


VALID ON ONE 
1/8TH ONLY 


MUST BE 
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OR OLDER 



1 7 GRAMS for $50 


FOUR WAY & GORILLA GLUE 

71H.330.0513 

Please see our entire menu at: 

PureAndNaturalTherapy.com 
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FTP Options 
4.5 G 1/8 

OFF 

Concentrates 


$10 


$3 OFF 

Edibles 


©30 

7733 3 ^ 7 , 

w/ every donation 




Chews 
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La Mirada | Healing Center 

LaMiradaHC420 O LaMiradaHC420 © #LMHC420 

OPEN 10:00 AM -11:45 pm 

15902 Imperial Highway, La Mirada, CA, 906381562.245.2083 



Descbribed by aLeafly as one of 
"The 10 Most Beautiful Cannabis 
Dispensaries in America" 


DAILY RAFFLE 

STOP BY FOR A CHANCE TO WIN 

A FREE OZ 

April 7-22 


50% OFF 

ANY ITEM 

Expires Thursday, April 13th 


** 
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(714)576-2150 

1327 E. SAINT GERTRUDE PLACE 
SANTA ANA, CA 92705 


BB 
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WWW.BUDANDBLOOMOC.COM 
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DISCLAIMER 

*TRERE WILL BE A SERIES OF DAILY RAFFLES STARTING APRIL 7TH-22ND. A WINNER W 
SELECTED AT RANDOM FROM A POOL OF DAILY PATIENTS. EACH DAY IS A NEW CHANCE TO Vi 
FREE 02 OF FLOWER IS PREDESIGNATED. MAXIMUM RETAIL VALUE; $320.00, NOT REDEEMABLE 
CASH. MAY NOT BE RETURNED OR EXCHANGED FOR OTHER PRODUCTS. WINNER WILL BE NOTI 
DAILY VIA SMS WINNER MUST REDEEM PRIZE BY 8PM THE FOLLOWING DAY, 


DISCLAIMER 

** OFFER VALID THROUGH THURSDAY. APRIL 13TH. 2017. 

COUPON VALID ON ANY SINGLE ITEM, EXCLUDES FLOWER AND CONCENTRATES. OFFER NOT VA 
WITH ANY OTHER PROMOTIONAL OFFERS. COUPON HAS NO CASH VALUE. 
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PRIVATE RESERVE OZ 


TOP SHELFOZ 
COMPASSION OZ 


„/ minimum. d.onan« 

SMOKE ESSENTIALS & FREE MEP SAMPLES 


8851 Garden Grove Blvd, ste 105 

GARDEN GROVE CA 92844 


KOROVA 


UNRIVALED POTENCY 


LIVING 

WATER 


PUNCH 


FR££ FOOD!! FRF £ FOOD!! FR££ FOOD!! FRF £ FOOD!! FRF £ FOOD!! 


1175 Center St. 

RIVERSIDE CA 92507 


FTP AWARDED FIRST 3X TIMES 


WE WILL MATCH YOUR STAMP CARD 
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TokeoftheWeek 

» MARY CARREON 


The Cannador 


T here's nothing worse than letting your 
beautiful, spongy, high-quality herb turn 
into flaky, dry nugs. Even the most pungent, 
earthy, sour-smelling cannabis will lose its 
terpene structure if it's not sealed or stored 
properly. And when the terpene profile's 
deteriorated, the flower's then lost its unique 
flavor. Although dried-out herb will still get 
you high—if you're a cannaseur, getting high 
isn't necessarily your motive. 

Like wine, cannabis flavor profiles have 
complexity, structure and balance. But 
when you let your bud sit for too long, it's 
like drinking a bottle that's been open for 
three weeks: you can tell it's alcohol that 
came from grapes, but you have no idea if 
it tasted good. That's what makes the Can¬ 
nador so useful. It's essentially a humidor 
(what you put your cigars in to keep them 
fresh) but for cannabis in order to keep its 
structure and profiles intact. The four-strain 
Cannador cherrywood box comes with four 
glass containers with air-tight lids that seal 
the jars shut. 

The kit also comes with dry-erasable 
labels to stick on the jars, so you can prop- 



+ * BP 1 VHEH 
ROCKOGRAPHY 


erly identify which herbs are for daytime 
use and which ones are for hibernating. Oh, 
and it comes with a built-in lock and key in 
order to keep intruders out. But perhaps 
the best part is that for every Cannador box 
purchased, the company plants a tree to 
replenish what they've taken. What's better 
than keeping your herb fresh in a box that's 
made sustainably by a company that has an 
ethical compass? 

MCARREON@OCWEEKLY.COM 

Availalble atcannador.com. 


Costa Mesa’s CLOSEST Legal Dispensary! 

ANY 1/8th - $10! 



1-800-TEN-SPOT 


Mon-Sat: 10am-8pm - Sunday: 11am-7pm 
3242 S. HALLADAY, SANTA ANA, CA 92705 



















TOP SHELF ANAHEIM 

CHECK IN BEFORE YOU TAKE FLIOHTI 


DEALS & OZ 
SPECIALS 


5C LAB TESTED STRAINS 


(FDTF ©‘fflnl 

OR $ I O OFF CONCENTRATES 


*DEAL5 CANNOT STACK 


HOURS: IDam-ls4Sam 


3124 Id.Lincoln Ave. Anaheim (Entrance In Rear) 


7m.3fl5.7A14 0)topshelfanaheim3124 #TSAnaheim 


^KORCWA 


|BUK4^l ? ST i ^T !; SK;iN| 

EXTRACTS 



BEST QUALITY, BEST PRICES! 



30+ 

HIGH QUALITY 
STRAINS 

DELIVERY IN 
30 MIN OR LESS! 

DELIVERING TO 

IRVINE 
COSTA MESA 
NEWPORT BEACH 




949 - 424-2027 


CHECK OUT MENU: 

LOCAL420.MIWEED.ORG 


FOUNTAIN VALLEY 
ORANGE. MISSION VIEJO 
LAGUNA HILLS. & LAKE FOREST 



■^d/VTAA^ 


w inn ?? am mmm 

FTP' DIAL '• JTC~#-HffK/lE OFTI 

UhllH I M3 B I "m m ■■ mm 


•s^eSfSSHffBE OFTHE DAILY 




gram 
1/8th ; 

with this coupon 


On Select Strains 
[Excludes 60 shelf) 

Some restrictions may apply. 

1 per patient per lifetime \ * LW 


On Select Strains 
[Excludes 60 shelf) 


) 

critical 


FLUR ^4/ && KOROVA p^rTs KIVA RCTvE 


KRYPTED 


Need a Docftrs Recommendation? * 

We can help you obtain a recommendation here 

Open 7 days a week • Mon-Sat I0am-8pm, Sun llam-7pm 

ec3dispensary.cem 

! 714 - 754-1348 


Must Be 21+ 


E. Alton Ave H 


3122 Halladay Street. Santa Ana CA 92705 wm ALeafiy 



o 

> 

o 

< 

m 

73 


in 

m 

O 

> 


vi 

In 

cn 

o 

In 

vo 

o 

o 



u 

O 

H 

"0 

I" 

c 

in 

n 

O 

2 























WHO ARE YOU AFTER DARK? 

Try FREE: 714-627-2273 

More Local Numbers: 1-800-700-6666 


red hot 


Beautiful Asian Staff 


FIND REAL GAY MEN NEAR YOU 

Anaheim: 

( 714 ) 905-0050 

' www.megamates.com 18+ 


REAL PEOPLE, 

REAL DESIRE, 
REAL FUN. 


Try FREE: 714-62 

More Local Numbers 

17-2267 

: 1-800-926-6000 


The hottest FREE TRIAL 

fonOChst place to -7471 nAQA 

meet Latinos! f A 4 #. 4 #© 4 #. AiJOi* 


TURNING 
DOWN 
THE LIGHTS 

—^WEEKLY 

Sign up now to g>iin access to 
our ApteR D^ rk new/letter| 


OCWEEKLY.COM/SICNUP 


14291 Euclid St. 

Unit Dill, Garden Grove 


SU 

' 


AMERICA'S HOTTEST 

gay chatline! 714-627-2269 


tll'L-'l 


SAHARA 


THEATER 
'Tfta/e 18 + 


915 

Adult Massage 


930 

Adult Services 


VIP SPECIALS! 


/orj o»fo 

saharatheater.xxx 

for roll call updates 
& weekly promotions. 


121 OS.State College Blvd, 
Ste. C., Anaheim, CA 92806 

714.772.2242 


/SAHARATHEATER 
0 @SAHARA_THEATER 


*ONE MINIMUM DRINK PURCHASE REQUIRED 


*AD NEEDED FOR 
FREE ENTRY 


BLACK MALE & 
FEMALE 

5'4", 130 lbs of lean muscle, 
handsome face, smooth 
and athletic, Ocean view 
massage. Private Personal 
Training also avail. Michael 
(562)714-4270 
Or 2 Male Masseurs also 
avail. MC/Visa Accepted. 


¥ree 

DAY & NIGHT 


n 


u 




JfAPPY MASSAGE 


Young and beautiful Asian, 

1 Latina & American girls. 1 


SPECIAL 

$10 OFF 


peciuf - JR III: 
for 2 girls table shower 

massage & private room 

Come try us and you will be back! 


• 2209 S Main st /Warner Santa Ana 92707 • 
We open 9AM to VERY LATE 7 days a week. 
Call 714-549-2825 • We accept VS/MC 
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11951 BEACH BLVD., SUITE K. 
STANTON CA. 90B80 


$1t Off 

with an 


2105 E Ball Rd., 
Anaheim 

714-991-5678 


fiootto Manage 

- Opta. 10(MH unlit Midnight - 


Hot, Young & Beautiful Asian Girls 

Fantastic Skills, Best Service, 
100 % Satisfaction 

Super Clean, Nice And Big Rooms 

Free Table Shower, Body Scrub, 
Hot Stones 


^p@g£l$5MHr 


714.603.7985 
500 N Brookhurst st. 102, Anaheim 92801 


PLAYMATES 
IS HIRING 

Make 
$300- 
$3000 
A NIGHT! 

Strippers, escorts needed. 
No experience necessary. 

Send info and pics to 

424 - 236-8351 


cAdue^tUe 

udt/i 

EHWEEKLY 

Va/l 

714 . 550.5900 












































































18475 Bandilier Cir, Fountain Valley, CA 92708 | www.ocweekly.com | 714.550.5900 

CONDITIONS: All advertisements are published upon the representation by the advertiser and/or agency that the agency and advertiser are authorized to publish the entire contents and subject 
matter thereof, that the contents are not unlawful, and do not infringe on the rights of any person or entity and that the agency and advertiser have obtained all necessary permission and releases. 
Upon the OC Weekly’s request, the agent or advertiser will produce all necessary permission and releases. In consideration of the publication of advertisements, the advertiser and agency will 
indemnity and save the OC Weekly harmless from and against any loss or expenses arising out of publication of such advertisements. The publisher reserves the right to revise, reject or omit 
without notice any advertisement at any time. The OC Weekly accepts no liability for it’s failure, for any cause, to insert an advertisement. Publication and placement of advertisements are not 
guaranteed. Liability for any error appearing in an advertisement is limited to the cost of the space actually occupied. No allowance, however, will be granted for an error that does not materially 
affect the value of an advertisement. To quality for an adjustment, any error must be reported within 15 days of publication date. Credit for errors is limited to first insertion. Drawings, artwork and 
articles for reproduction are accepted only at the advertiser’s risk and should be clearly marked to facilitate their return. The OC Weekly reserves the right to revise its advertising rates at any time. 
Announcements of an increase shall be made four weeks in advance to contract advertisers. No verbal agreement altering the rates and/or the terms of this rate card shall be recognized. 
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services I services I services II services m services 


STOREFRONT 


103 

Auditions/Show Biz 


Statistician: perform statisti¬ 
cal programming & data 
analysis; MS in statistics 
w/1.5 yrs exp. as statisti¬ 
cian; 40hrs/wk; Send re¬ 
sume to Mumao, Inc., 9 Ma- 
cArthur PI,#1101, Santa Ana, 
CA 92707 


195 

Position Wanted 


Audio/Speech Processing 
Algorithm Engineers 
Certified Public Accountant 
(Irvine, CA) Perform financial 
statement audits for CPA 
firm clients. California CPA 
license req'd. Resume to: 

PK LLP, 2100 Main St., #200, 
Irvine, CA 92614. 


Audio/Speech Processing 
Algorithm Engineers 
Software Engineer (Irvine, 

CA) Develop, create/modify 
general computer applica¬ 
tions software&specialized 
utility programs; Design 
software/customize 
software for client use with 
the aim of optimizing op¬ 
erational efficiency; Analyze/ 
design databases within an 
application area, working 
individually or coordinating 
database development as 
part of a team. 40hrs/wk, 
Bachelor's in Computer En¬ 
gineering or related Reqd. 
Resume to Kakao Carnes 
USA, Inc. Attn: Jeonghee 
Jin. 7 Corporate Park #150, 
Irvine, CA 92606queenie@ 
ggec.com 


Accountant (Santa Ana, 

CA) Prepare, examine/ 
analyze accounting records, 
financial statements, or 
other financial reports to 
assess accuracy, complete¬ 
ness & conformance to 
reporting&procedural 
standards; Report to 
management regarding 
the finances of establish¬ 
ment; Establish tables of 
accounts&assign entries to 
proper accounts. 40hrs/wk. 
Bachelor's in Finance or re¬ 
lated Reqd. Resume to LMC 
Law Croup Attn: MinChee 
Lee, 20101 SW Birch St #210, 
Newport Beach, CA 92660 


Chemical Engineer 
Recon Engineering & Con¬ 
struction, Inc. is hiring in 
Los Alamitos. Must have at 
least 2 years of progressive 
experience as a Chemical 
Engineer. Assess chemical 
equipment and processes 
to improve performance 
while ensuring compliance 
with safety and environ¬ 
mental regulations. Full¬ 
time. Mail Resume to P.O. 
Box 93120, Long Beach, CA 
90809 


Market Research Analyst 
Analyze statistical data to 
forecast future market 
trends & FPD industry, 
gather info, re: company 
customers/competitors, 
analyze conditions that may 
impact sales by researching 
market conditions, changes 
in industry. Must be able 
to perform job duties. Bach¬ 
elor's degree in Economics 
req'd. Resume: Signet FPD, 
Inc. 75 Columbia, Aliso Viejo 
CA 92656. 


Market Research Analyst: 

Apply by mail only to 
Pacmet International, Inc., 
26040 Acero, #214, Mission 
Viejo, CA 92691, attn. 
President. 


195 

Position Wanted 


Administrative Assistant: 
Perform admin, assistant 
functions, answer calls, pro¬ 
vide info to clients, process 
mails/emails, draft let¬ 
ters/invoices, record info 
into database. Req'd: 
Bachelor's in Business Ad¬ 
min. or related. Mail Re¬ 
sume: M+D PROPERTIES, 
6940 Beach Blvd. #D-501, 
Buena Park, CA 90621 


Accountant (Buena Park, 

CA) Prepare asset, liability, 
and capital account entries 
by compiling and analyzing 
account information. Docu¬ 
ments financial transactions 
by entering account 
information; Report to 
management regarding the 
finances of company. 40hrs/ 
wk, Bachelor in Economics 
or related req'd. Resume to 
Sureung America Inc Attn: 
Dong H KO, 6281 Beach Blvd 
#318, Buena Park, CA 90621 


Accountant (Buena Park, 
CA) Perform accounting 
du¬ 
ties for food service busi¬ 
ness. Associate's in Ac¬ 
counting/Business related. 
Resume to: D&J Ko Ko Inc. 
8532 Commonwealth Ave, 
Buena Park, CA 90621 


Certified Public Accountant 
(Irvine, CA) Perform financial 
statement audits for CPA 
firm clients. California CPA 
license req'd. Resume to: 

PK LLP, 2100 Main St., #200, 
Irvine, CA 92614. 


Computer Network Sup¬ 
port Specialist (Irvine, CA). 
Analyze network data to 
improve website func¬ 
tionality, define network 
usage and server function. 
Bachelor's or higher degree 
in computer science. 1 year 
experience. Experience may 
be completed before or 
after university degree. Re¬ 
sume to Allen Anthonysamy, 
SOLO Business Systems, 

Inc., 15041-A Bake Parkway, 
Irvine, CA 92618. 


CFO (Carden Grove, CA) 
Supervise employees per¬ 
forming financial reporting, 
accounting, billing, collec¬ 
tions, payroll&budgeting 
duties; Coordinate&direct 
the financial planning, 
budgeting, procurement/ 
investment activities of all/ 
part of an organization; De¬ 
velop internal control poli¬ 
cies, guidelines&procedures 
for activities such as budget 
administration, cash&credit 
management/accounting. 
40 hrs/wk, Bachelor's in 
Business Administration or 
related req'd and Min 5 yrs 
of experience as a CFO or 
related req'd. Resume to 
Chun-Ha Insurance Services, 
Inc. Attn. Minsung Ko, 9122 
Carden Grove Blvd, Carden 
Grove, CA 92844 


Bioinformatics Associate, Ir¬ 
vine, CA. Designing analysis 
strategies, algorithms, and 
tools for genome-wide DNA 
methylation and next-gen¬ 
eration sequencing. MS in 
Bioinformatics & 1 yr expe¬ 
rience. Mail resume to An¬ 
gela Kim, HR Mgr, Zymo Re¬ 
search Corporation, 17062 
Murphy Ave., Irvine, CA 
92614. 


195 

Position Wanted 


Turbo Ion, Inc. located in 
Buena Park is looking for a 
Vice President of Business 
Development to add to our 
team. Applicants must have 
at least three years experi¬ 
ence and completed a 
bachelor degree in business 
and/or finance and knowl¬ 
edge of the beauty indus¬ 
try. Please send a cover let¬ 
ter and resume to Elyssia 
Musolino at 6800 8th Street, 
Buena Park, CA 90620. 


Accountant (Anaheim, CA) 
Perform financial and mana¬ 
gerial accounting duties. 
Master's in Accounting 
or related req'd. Resume 
to: Interlog Corp. 1295 N 
Knollwood Cir, Anaheim, 

CA 92801 


Community Service 
Manager: f/t; Nonprofit 
Community Org.; Perform 
Community Service mgr's 
duty; M.A. in Social Work or 
Related; Place of Employ¬ 
ment: 7212 Orangethorpe 
Ave., Ste 9A, Buena Park, 

CA 90621; Resume: Korean 
Community Services, Inc. 

@ 8633 Knott Ave., Buena 
Park, CA 90620 


ENGINEERING 

Staff Process Eng'r 
in Foothill Ranch, CA. 

Review & modify 
prod, schedules, eng'g 
specifications, orders, & 
related info regarding mfg 
methods, procedures, 

& activities in the indus. 
manufacture of optica 
prod. Reqs: Master's + 2 yrs 
exp. Apply: Oakley, Inc., 

Attn: S. Shrivastav, 

Job ID# SE1031,1 Icon, 
Foothill Ranch, CA 92610 


Software Engineer (Irvine, 

CA) Develop, create/modify 
general computer applica¬ 
tions software&specialized 
utility programs; Design 
software/customize 
software for client use with 
the aim of optimizing op¬ 
erational efficiency; Analyze/ 
design databases within an 
application area, working 
individually or coordinating 
database development as 
part of a team. 40hrs/wk, 
Bachelor's in Computer En¬ 
gineering or related Reqd. 
Resume to Kakao Carnes 
USA, Inc. Attn: Jeonghee 
Jin. 7 Corporate Park #150, 
Irvine, CA 92606 


Software Engineer 
Jobsite Newport Beach, CA, 
apply to HR at Phunware, 
Inc., tnolazco@phunware. 
com. 


Computer Programmer 
(Irvine, CA) Comprehend 
client's management 
challenges & develop com¬ 
puter program functional 
requirements to facilitate 
& support management 
decisions; Perform / direct 
revision, repair, or expansion 
of existing programs to in¬ 
crease operating efficiency / 
adapt to new require¬ 
ments; Design & write well 
designed, 

efficient code on time & 
with high quality in C++, 
Python, C, SQL (MySQL), 
or other programming 
languages. 40hrs/wk, Bach¬ 
elor's in Computer 
Science or related reqd. 
Resume to Kayuga Solution, 
Inc. Attn. Colin Chung, 9641 
Irvine Center Dr, Irvine, CA 
92618 


195 

Position Wanted 


Market Research Analyst 
(La Palma, CA) Perform 
market research/analysis for 
logistics services. Master's 
in communication/market¬ 
ing related. Resume to: 
Korchina Logistics USA, Inc. 

4 Centerpointe Dr. #120, La 
Palma, CA 90623 


Business Development Spe¬ 
cialist: Conduct market re¬ 
search to identify potential 
market sales for insurance 
company. Req'd: Bachelor's 
in Mktng., Bus. Econ,, or re¬ 
lated. Mail Resume: Golden 
Bells Insurance Agency, Inc. 
1151 N. Magnolia Ave. #101, 
Anaheim, CA 92801 


ASTROLOGERS, 
PSYCHICS, TAROT READ¬ 
ERS NEEDED! P/T F/T 
$12-$36 per hour, 
tambien en Espanol. 
954-524-9029 


MARKET RESEARCH ANALYST 
Research market conditions, 
competitors & forecast sales 
trends; Master's Degree in 
related fields; Mail resume 
to: AC I LAW CROUP, PC 
(J.J.KIM & ASSOCIATES) Attn: 
Jin Kim, 6 Centerpointe Dr., 
Ste. 630, La Palma, CA 90623 


421 

Used Auto 


CARS FOR CASH 
I'LL BUY YOUR CAR, TRUCK, 
RV OR VAN! Paying Cash 
$100-$5000 
Running or Not 
714-514-0886 
949-375-5178 


421 

Used Auto 


I Buy Cars, Will Pay Top 
Dollar 

Call: 747-334-9719 


530 

Misc. Services 


141 USED SURF 
BOARDS 

ALL SIZES, CHEAP 

MARK: 949-232-2603 


525 

Legal Services 


Notice of the initiation of 
the Section 106 Process: 
Public Participation 

AT&T Mobility LLC plans to 
install a new telecommuni¬ 
cations facility at: 

680 California Avenue 
Irvine, CA 92617 
The project consists of the 
removal and installation of a 
new 91'-6" tall replacement 
light pole with nine 8'-0" tall 
panel antennas mounted at 
tip heights of 56'-0", 67'-0", 
and 78'-0". Associated 
equipment will be installed 
in a new lease area. No 
alternatives to the project 
were identified. Public 
Comments for this project 
should be forwarded to: 

Joyce McDonnell 
Bechtel Infrastructure and 
Power Corporation 
16808 Armstrong Avenue, 
Suite 225 
Irvine, CA 92606 
jwlau@bechtel.com 
(949)372-4469 


Real Estate For Sale 


215 

Open House 


2981 Player Lane, #6 
Tustin 

Saturday, April 8th (call for times) 
Sunday, April 9th (call for times) 

Home Size: 1,865 sq ft 
Year Built: 1999 
3 Bedrooms/ 2.5 Bathrooms 
Lily Campbell (714) 717-5095 
LilyCampbellTeam.com 


9376 El Arbol Avenue 
Fountain Valley 

Saturday, April 8th (call for times) 
Sunday, April 9th (call for times) 

Home Size: 1,842 sq ft 
Lot Size: 7,236 sq ft 
Year Built: 1963 
3 Bedrooms/ 2 Bathrooms 
Lily Campbell (714) 717-5095 
LilyCampbellTeam.com 


17464 Pleasant Court 
Fountain Valley 

Saturday, April 8th (call for times) 
Sunday, April 9th (call for times) 

Home Size: 1,596 sqft 
Lot Size: 1,307 sqft 
Year Built: 1966 
3 Bedrooms/ 2 Bathrooms 
Lily Campbell (714) 717-5095 
LilyCampbellTeam.com 


18899 Persimmon Circle 
Fountain Valley 

Saturday, April 8th (call for times) 
Sunday, April 9th (call for times) 

Home Size: 1,569 sqft 
Lot Size: 7,701 sq ft 
Year Built: 1970 
4 Bedrooms/ 2 Bathrooms 
Lily Campbell (714) 717-5095 
LilyCampbellTeam.com 


Cram Kings: DAILY DEALS | Discounts for Military, Veterans, Dis¬ 
abled 110189 Westminster Ave. Suite #217, Carden Grove 
714.209.8187 | Hours: Monday-Sunday lOam-IOpm 


South Coast Safe Access: FTP: Buy an 1/8, Get a FREE 1/8 | 
1900 Warner Ave Ste. A, Santa Ana 92705 | 949.474.7272 | Mon- 
Sat 10am-8pm Sun 11am-7pm 


Top Shelf Anaheim: $55 CAP | FTP: 4.5 Gram 8th OR $10 OFF 
Concentrates | Free DABS with Any Donation. DOGO Deals & oz 
Specials 

5124 W. Lincoln Ave. Anaheim | 714.585.7814 


Ease Canna: FTP- All 8th will be weighed out to 5GRAMSH | 2455 
E. Orangethorpe Ave., Fullerton, CA 92851 | 714-509-7772 


RE-UP: FTP Specials: 5G‘s Private Reserve $50 | 5G‘s Gold Crumble 
| 7Cs Top Shelf | FREE PreRoll w/ $10 Donation 8851 Garden 
Grove Blvd, Ste 105 Garden Grove, CA 92844 | 714.586.1565 


From The Earth: We are the largest dispensary in Orange 
County! 5025 South Orange Avenue, Santa Ana, CA 92707 
Tel (657) 44-CREEN (47556) | www.FTEOC.com 


Club Meds : FTP 5g 1/8th (All Strains) / $10 off any concentrate 
(Per Gram) / FTP $225 Top Shelf OZ (All Strains) 


LA MIRADA HEALING CENTER: $55 CAP | FREE DAB WITH EVERY 
DONATION 

FTP'S: 4.5 G 1/8 | $10 OFF CONCENTRATES | $5 OFF EDIBLES 
15902 IMPERIAL HIGHWAY LA MIRADA, CA, 90658 | 562-245-2085 


Green Mile Collective: First Time Patients Receive a FREE Private 
Reserve 1/8th with order. The Only Superstore Delivery Service | 
Call 1-866-DELIVERY or Order Online at DeliveryCreens.com 


DELIVERY 


PURE & NATURAL THERAPY: DELIVERING QUALITY PRODUCT TO 
LB, HB, SEAL BEACH & SURROUNDING CITIES | 7 CRAMS FOR $50 
ON SELECT STRAINS | 5 FREE PRE-ROLLS WITH EVERY ORDER* | 
714.550.0515 


LOCAL 420: 10 g for $75, 50g for $200 Delivery in 50 min or less! 
Irvine, Costa Mesa, Newport Call 949.424.2027 


DR. EVALUATIONS 


Releaf Wellness: Renewals $25 / New Patient - $55 
657.251.8052 /1540 E Edinger Ste. D Santa Ana CA 92705 
6855 Indiana Ste. #102, Riverside CA 92506 


OC 420 Evaluations: New Patients - $29 | Renewals - $19 
1490 E. Lincoln Ave., Anaheim 92805 - 714.215.0190 
1671 W. Katella Ave, Suite #150 Anaheim - 855.665.5825 


4th St Medical: Renewals $29 | New Patients $54 with ad. 2112 
E. 4th St., #111, Santa Ana | 714-599-7970 | 4thStreetMedical.com 
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contents the county fe Ature cAlend Ar food film culture music April 07-13, 2017 




























































































KOROVA KIJVA 

UNRIVALED POTENCY “* — _■ -* ^ 


ILIQUIDGOLD 


1900 Warier Iva. Sti. I, Santa Aaa 92705 (Caivenieitly Locate! Off the 
949.474.7272 • Hairs: Mu-Sat 10aai-8pn Sn Uaa-7p 
































LIQUID 

Gold 

CHOCOLATE BARS 




weedmaps ^ 


8AM-1 2AM [DAILY] 


^ ALeafly 
















Musco Center for the Arts 

*iorUQ(HF£ 


Cultural Arts Festivals & Events 




THIS SATURDAY! 


1-6:45PM: FREE Festival celebrating 
Hawaiian Music and Culture! 


immerse yourself in island culture—learn to dance the hula, make leis, 
and play the ukulele; listen to traditional Hawaiian music; and sample 
authentic Hawaiian cuisine. With performances and workshops by 
Jim “Kimo” West, Kalyn Aoiani, Ried Kapo Ku, Halau Hula O Noelani... 
and many, many more. Fun for the whole family! 

7:30PM: Ticketed performance featuring 

Na Lei Hulu I Ka Wekiu 
and Masters of Hawaiian Music 


Halau Hula 0 MoeHni 


Presented in collaboration with 
Pua’ikeana, Chapman’s Hawaiian Club 



MUSCO 

Chapman University 


CENTER FOR 
THE ARTS 


muscocenter.org 

844-OC-MUSCO 

One University Drive, Orange, CA 92866 



Musco Center is proud to acknowledge the 

Automobile Club of Southern California 

as a corporate sponsor of World CAFE: Island SouL 







